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MEASURING INFLATION IN THE U.S. PRINTING 
AND PUBLISHING INDUSTRY 


By William S. Lofquist 


As prices of U.S. goods and services rise to record levels, 
manufacturers of U.S. printed products experience unique 
difficulties in assessing inflation’s impact. The lack of 
adequate measures of both supplier and producer prices 
associated with the 17 disparate U.S. graphic arts industries 
impedes corporate planning and policy formulation. Steps 
to rectify price measurements in the graphic arts have, until 
recently, been tentative at best. The extensive range of 
printed products—many of which are custom 
manufactured—has tended to frustrate price indexing 
efforts and even inhibit the collection of price information 
on what may be essentially similar items. 

This analysis reviews Federal Government actions to 
establish price indexes on the U.S. printing and publishing 
industry. Recent proposals to provide price coverage for all 
graphic arts manufacturing will be explored, and current 
measurements of inflation on individual printed products 
will be shown. 


Role of the Federal Government 


Two agencies, the Bureau of Economic Analysis (BEA, 
U.S. Department of Commerce) and the Bureau of Labor 
Statistics (BLS, U.S. Department of Labor), have broad 
responsibilities in price recording and description of recent 
price movements. 

BLS has primary responsibility for the collection, 
compilation, and dissemination of U.S. price data. BLS 
releases detailed price information on a monthly basis 
through two publications: The Consumer Price Index 
Detailed Report and Producer Prices and Price Indexes 
(formerly known as the Wholesale Price Index). BEA, 
through its responsibilities for monitoring the Nation’s 
gross national product, reviews and evaluates U.S. prices for 
economic policy development and program implementa- 
tion. Though BEA price analyses are not always available in 
published form, the monthly BEA publication, Survey of 
Current Business, contains a limited number of price 
statistics compiled from both public and private sources. 
Some unpublished BEA materials may also be obtained 
from the agency. 


BLS Indexes 


BLS maintains two price indexes, the Consumer Price 
Index (CPI) and the Producer Price Index (PPI), neither of 
which has proved particularly helpful in measuring inflation 
in the graphic arts industry. Despite the variety of printed 





Author’s Note: Considerable assistance in preparing this 
report came from Jack Gottsegen and Vesta Jones, BEA 
staff members. 


products purchased each day by U.S. consumers, 
newspapers are the only such product whose prices are 
separately indexed in the CPI each month. 

Prices for other graphic arts products are either 
aggregated—thus detracting from the ability to measure 
their price changes—or not followed at all. The CPI has two 
aggregated indexes—“magazines, periodicals and books” 
and “school books and supplies”— whose values are severely 
diminished for analytical purposes because dissimilar 
products are combined. 

The books segment of “magazines, periodicals and 
books” consists exclusively of mass market paperboard 
books, with price levels not in alignment with those of U.S. 
consumer magazines. The “school books and supplies” 
index includes binders, writing and drawing instruments, 
and other products clearly differentiated from elementary 
and high school textbooks. 

The Producer Price Index (PPI) has, until recently, 
proved of mixed value to U.S. printers and publishers. The 
PPI provides excellent data on U.S. paper prices, the major 
supply component to U.S. publishers. Prices are also shown, 
in the aggregate, for offset printing presses and typesetting 
and bookbinding machinery. Price indexes of a more 
specific nature are available for web-fed newspaper presses, 
phototypesetting machines, gathering machines, offset 
printing plates, and rubber blankets. No price indexes are 
available on such items as printing ink and graphic arts film, 
chemicals, and developers. 

Until recent years, BLS had no producer price index for 
printed products. In 1978, however, BLS made known its 
intention to establish—funding permitting—a series of price 
indexes on the output of virtually every U.S. mining and 
manufacturing industry. These indexes would be phased 
into the PPI program over a period of years extending 
through 1984. The results of this massive project are just 
now beginning to appear for the U.S. printing and 
publishing industry. Data on producer prices on the printed 
products of U.S. newspaper and periodical publishers are 
now shown in the monthly Producer Prices and Price 
Indexes under the following headings: 


Newspapers 
Primary products 
Circulation 
Subscriptions 
Through intermediary (carrier, etc.) 
Direct to reader 
Single copy sales 
Through intermediary (newsstand, etc.) 
Direct to reader (rack, etc.) 
Advertising 
Classified 
Commercial 
National 





Other than national 
Secondary products 

Miscellaneous receipts 
Resales 


Periodicals 
Primary products 
Circulation 
Business periodicals 
Industrial periodicals 
Professional periodicals 
General periodicals 
General interest periodicals 
Subscriptions 
Single copy sales 
General news periodicals 
Other periodicals, except farm periodicals 
Religious periodicals 
Advertising 
Farm periodicals 
Business periodicals 
Industrial periodicals 
General periodicals 
General interest periodicals 
Other periodicals 
Religious periodicals 
Other periodicals, n.e.c.! 
Secondary products 
Books 
Other miscellaneous receipts and contract work 


The establishment of producer price indexes for U.S. 
printed products will be invaluable. They will contribute 
substantially to determining the amount of inflation in U.S. 
graphic arts receipts. The new indexes will also expand price 
coverage of products and services supplied to printers and 
publishers to include such items as ink and selected photo- 
graphic supplies and equipment. 

In the interim, analysts of the U.S. printing and 
publishing industry have tracked inflation’s impact through 
price changes in less product-specific measures, including 
those shown in table |. This table displays data for the 
period 1966-79 on the consumer price for all items, plus four 
producer price indexes: paper, capital equipment, materials 
and components, and energy. In addition, the table notes the 
rising prices and resultant effects of the declining purchasing 
power of the dollar, in terms of both the CPI and the PPI. 

Although the substantial increases in energy prices in 
1974 and 1979 are perhaps the most notable features of table 
1, two other characteristics deserve attention. With the 
exception of 1974 and 1975, the PPI for paper displays a 
pattern very much in line with the CPI forall items. Second, 
the PPI’s for both paper and materials and components have 
recorded price levels significantly greater than that of the 





'n.e.c.—Not elsewhere classified. 
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PPI for capital equipment, an index whose aggregate price 
advances are just slightly below the CPI for all items. 

The statistics shown in table | take on added meaning 
when compared with individual establishment figures for 
similar products and services. Graphic arts firms in different 
geographic areas, for example, may show generally different 
price patterns for purchased energy. To a lesser degree, this 
may also hold true for aggregate prices of paper, where 
relative access to mill supply may be a prime price’ de- 
terminant. In any case, analysts currently have a variety of 
BLS price measures to add assessment of inflaticn in the 
U.S. printing and publishing industry. The full scope of such 
assessment, however, must await the development of the 
additional price indexes proposed by the BLS. 


Price Evaluations by BEA 


The Bureau of Economic Analysis has prepared several 
studies examining price levels of U.S. goods and services. A 
key factor in such studies in the development of price 
indexes. These are weighted prices applicable to a specific 
group of products; when applied to shipments, receipts, or 
value added data, they show output values free from price 
changes. 

The formulation of price indexes is critical to accurate 
assessment of changes in the physical output of the U.S. 
printing and publishing industry. Since indexes have only 
recently become available for sectors of SIC 27 and then 
only for newspapers and periodicals, BEA has had to rely on 
other price series to form appropriate price indexes for the 
industries within SIC 27. BEA staff have, over the years, 
used a number of government and nongovernment series 
(most of which are unpublished) to develop such indexes, 
among which are the following: 


CP1I— Newspapers 

CPI— Magazines, periodicals, books 

Media Trends— Newspapers, periodicals 

R.R. Bowker—Periodicals 

PPI—Paper (0913)* 

PPI—Paper, except newsprint (091301)* 

PPI—Book paper, #3 uncoated offset (09130122)* 

PPI—Paper, unwatermarked bond, #4 grade 
(09130131)* 

PPI—Newsprint (09130291)* 

PPI— Paperboard (0914)* 

BLS— Wage rates for individual SIC 27 industries 


By applying weighted combinations of the series, BEA 
has developed price indexes for U.S. printed and published 
products. The application of these indexes to shipments of 
specific graphic arts products (net sales) is shown in table 2. 





*Figures in parenthesis indicate producer price index 
code numbers. 
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Table 1.—Index of Prices and Price Changes, Selected Measures, 1966-79 





CPI- 
all items 


PPI- 
paper 


PPI- 
capital 
equipment 


PPI- 
materials, 
components 


PPI- 
energy 


Purchasing power 
of the dollar* 
cpl | 





PPI 





Part A. Price Indexes (1967=100.0) 





2 


96.8 
100.0 
103.5 
106.9 


12.0 


16.6 
19.5 


123.5 
141.0 
162.5 


173.2 
184.5 
199.1 


16.6 


99.3 
100.0 
102.2 
105.8 
110.0 


97.8 
100.0 
98.9 
100.9 
106.2 


112.8 
117.0 
127.7 
162.2 
178.7 


115.2 
118.6 
134.3 
215.2 
252.4 


185.6 
195.5 
208.3 
234.0 


274.5 
305.0 
318.1 
438.1 





Part B. Changes in Prices, Year-to-Year (in percent) 





5.4 
6.6 
6.1 
11.4 











3.3 
3.5 
3.3 
4.8 


4.1 
2.5 
3.3 
14.2 
15.2 


6.6 
6.5 
7.9 
8.8 


0.7 
2.2 
3.5 
4.0 


2.2 
-1.1 
2.0 
5.3 


2.5 
3.7 
9.1 
27.0 
10.2 


8.5 
3.0 
13.2 
60.2 
17.3 


3.9 
5.3 
6.5 


8.8 


4.3 

















* 1967 = $1.000 
CPI—Consumer Price Index. 


PPI—Producers Price Index (formerly Wholesale Price Index— WPI). 


Source: U.S. Department of Labor, Bureau of Labor Statistics. 


Table 2 contains value of shipments data, price indexes, 
shipments in constant (1972) dollars, and an index of output 
for approximately 75 groups of products and services that 
comprise the output of the U.S. printing and publishing 
industry. The statistics generally cover the period 1963- 
1977, with 1972 assigned as the base year (1972 = 100); the 
use of a base enables data on product shipments obtained 
from the Bureau of the Census to be shown in a constant 


dollar series. The price indexes were prepared by BEA, ana 
are shown through 1978. The SIC 27 product sectors are 
identified by industry group, and within each group by five- 
digit product code. A description of each product code 
appears at the end of the table. 

By applying a given price index from table 2 to the 
current value of product shipments for a specific year, a 
constant dollar product shipment value is obtained. Using 





the example of SIC 27111—receipts from subscriptions and 
sales of daily and Sunday newspapers—for 1977 and 1972, 
constant dollar 1977 product shipments can be determined: 


1. The current product dollar shipment of $2,623.9 
million is divided by the price index of 145.3. 


2. The value obtained is $1,805.8 million, which is the 
1977 value of SIC 27111 expressed in constant 1972 
dollars. 


The final column in table 2, labeled “index of output,” 
compares the value of constant dollar product shipments to 
the 1972 base year. In the example of SIC 27111, the 1977 
constant dollar value of $1,805.8 million has an index of 
103.4, meaning it is 3.4 percent higher than the 1972 base 
year value of $1,746.8 million. 

A review of the BEA indexes appearing in table 2 
indicates that, in general, prices for the greeting card, 
printing trades services, and book printing segments of the 
U.S. graphic arts industry advanced less rapidly than those 
of most other printing and publishing activities. By 
comparison, prices for commercial printing, miscellaneous 
publishing, and manifold business forms products moved 
up more rapidly. Price movement dichotomies appear 
throughout the data. For example, the index shows that the 
periodical publishing industry (SIC 2721) recorded 
substantial price increases in receipts from certain 
subscription and sales sectors—specifically in business and 
professional publications—and relatively low price 
increases in magazine advertising. 

The “index of output” column removes the influence of 
price change to show the physical change in the output of 
each product group. For analytical purposes, it is helpful to 
compare changes in output with changes in price. 
Examining data for the most recent data year—1977— 
shows that greeting card publishers, for example, recorded 
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only marginal increases in product output since 1972, yet 
their price changes were relatively lower than those of other 
graphic arts products. While the high rate of inflation 
generally negated the current dollar product gains recorded 
by letterpress printers, some graphic arts establishments— 
including lithographic printers and manifold business forms 
producers—showed significant output gains despite 
relatively high inflation rates. 

The principal value of table 2 to government and 
industry analysts derives from its extensive listing of price 
indexes. By applying such indexes to product data for 
individual U.S. printing and publishing establishments, 
analysts may obtain a relative measurement of growth for 
graphic arts products and services. 


Summary 


Lacking a series of well-defined producer price indices, 
the U.S. printing and publishing industry faces severe 
handicaps in accurately gauging price movements. The 
Bureau of Labor Statistics is proposing to correct this 
situation, however, by developing producer price indexes 
for each of the 17 individual graphic arts industries. All 
indexes should be in place by 1984, and two major industry 
segments—newspapers and periodicals—are already 
covered by the PPI. 

The Bureau of Economic Analysis has developed a series 
of product-specific price indexes. Although such indexes 
would be strengthened by the incorporation of individual 
BLS producer price indexes, they do meet an analytical need 
by providing some measure of the apparent changes in 
product shipment levels attributable to inflation. Additional 
development of BEA indexes hinges to a considerable extent 
on the degree of success in formulating essential producer 
price series on the U.S. graphic arts industry. 
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Table 2.—Value of Product Shipments, in Current and Deflated Dollars, 
for the U.S. Printing and Publishing Industry, 1963-78. 





Value of 
product 
shipments, 
current 
dollars 
(in millions) 





Value of 
product 
shipments, 
constant 
dollars 
(in millions) 








Value of 
product 
shipments, 
current 
dollars 
(in millions) 


Value of 
product 
shipments, 
constant 
dollars 
(in millions) 





Newspapers 





SIC 27111 
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63.3 
68.4 
70.5 
72.8 
75.6 
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145.3 
151.5 
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427.9 
417.7 
386.5 
492.4 
667.5 
773.4 
837.3 
735.3 


89.0 

94.1 

97.5 
100.0 
105.9 
111.9 
132.2 
146.6 
159.4 
170.8 


371.5 
454.7 
428.4 
386.5 
465.0 
596.5 
585.0 
571.1 
461.3 

n.a. 
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Table 2.—Value of Product Shipments, in Current and Deflated Dollars, 
for the U.S. Printing and Publishing Industry, 1963-78.—cont’d. 





Value of 
product 
shipments, 
current 
dollars 
(in millions) 


Value of 
product 
shipments, 
constant 
dollars 
(in millions) 


Index of 
output 


Value of 
product 
shipments, 
current 
dollars 
(in millions) 


Value of 
product 
shipments, 
constant 
dollars 
(in millions) 





83.1 
90.4 
n.a. 


71.1 
75.6 
n.a. 








122.7 
133.1 
152.2 
162.5 
149.6 
186.9 
216.2 
220.5 
221.8 
262.2 
293.1 
309.4 
339.6 
407.2 
457.0 

n.a. 


257.2 
265.1 
290.0 
289.1 
246.9 
285.8 
307.1 
280.2 
251.8 
262.2 
239.5 
231.1 
225.3 
239.2 
246.6 

n.a. 
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809.7 

813.4 

879.5 

887.1 

909.9 

861.3 

855.2 

895.7 

978.3 

941.1 

953.7 

121.4 
617.4 
n.a. 


899.7 
903.8 
977.2 
975.9 
952.8 
869.1 
863.0 
895.7 
960.1 
874.6 
820.7 
960.1 
352.3 

n.a. 
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246.9 
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275.3 
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251.1 
249.8 
218.3 
215.3 
315.8 
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241.9 
266.7 
221.7 

n.a. 
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79.8 
84.9 
89.6 
95.2 
100.0 
102.9 
105.0 
125.0 
140.9 
153.3 
169.6 











47.7 101.7 
50.2 105.3 
52.5 70.4 
56.2 49.0 
60.6 296.2 
65.4 248.5 
70.4 267.0 
78.7 178.1 
88.1 145.1 
100.0 201.1 
122.4 54.6 
133.9 129.6 
150.7 111.5 
170.2 110.8 
185.3 326.4 
200.5 n.a. 








Book Publishing 





SIC 27311 








SIC 27216 





91.7 
90.9 


| 














63.6 740.7 
65.1 807.2 
68.4 935.6 
72.1 1,080.7 
73.6 996.7 
76.5 978.3 
78.7 1,004.8 
82.6 987.8 
86.8 975.6 
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Table 2.— Value of Product Shipments, in Current and Deflated Dollars, 
for the U.S. Printing and Publishing Industry, 1963-78.—cont’d. 





Value of Value of Value of Value of 
product product product product 

shipments, shipments, Index of shipments, shipments, 
current constant output current constant 

dollars dollars dollars dollars 
(in millions) (in millions) (in millions) (in millions) 





809.6 809.6 27315 
871.5 861.2 459.5 873.6 
969.0 852.2 538.0 942.2 
212.0 909.9 531.3 ; 865.3 
309.4 854.7 611.3 933.3 
410.2 857.3 657.7 950.4 
n.a. n.a. a. 699.8 é 970.6 
: 810.8 . 1,039.5 
27312? 874.0 924.9 
953.8 970.3 
a07.5 8.3 006.7 1,006.7 
190.4 238.1 
091.7 1,096.1 
210.8 267.5 
256,7 1,163.6 
195.0 239.8 
282.6 1,026.1 
216.3 259.0 
495.0 1,198.9 
227.7 272.4 
232.0 277.5 864.0 1,424.0 
226.3 F 252.6 a. n.a. 
206.4 . 218.6 t 273163 
235.3 235.3 ~~ 
243.7 224.8 228.0 
243.5 212.5 1 255.7 
246.0 198.9 ! 236.9 
279.1 205.7 . 272.3 
310.1 207.8 250.8 
n.a. a. y : 272.6 
278.7 
287.8 
281.6 
174.1 
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125.4 
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115.8 
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96.8 
79.9 
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Table 2.—Value of Product Shipments, in Current and Deflated Dollars, 
for the U.S. Printing and Publishing Industry, 1963-78.—cont’d. 





Value of 
product 
shipments, 
current 
dollars 
(in millions) 


Value of 
product 
shipments, 
constant 
dollars 
(in millions) 


Index of 
output 


Value of 
product 
shipments, 
current 
dollars 
(in millions) 


Value of 
product 
shipments, 
constant 
dollars 
(in millions) 


Index of 
output 





129.1 
108.8 
314.1 

n.a. 


103.3 
87.2 
234.2 
n.a. 





Printing 


119.4 
126.7 
251.7 

n.a. 


125.6 95.1 
132.9 95.3 
141.1 178.4 
154.9 n.a. 








2/321? 


SIC 2732510 








$27.2 
537.4 
613.4 
697.3 
841.7 
867.6 
900.9 
724.6 
714.7 
796.2 


20.7 
10.6 
10.6 

9.4 
10.7 
14.4 
n.a. 


100.0 
102.9 
120.2 
125.6 
132.9 
141.1 
154.9 














SIC 27326!! 








27321¢ 





108.9 
217.8 
153.1 
138.5 
137.6 
123.7 

n.a. 


100.0 
102.9 
120.2 
125.6 
132.9 
141.1 
154.9 





SIC 27327!2 








27322’ 





370.1 
391.2 
422.0 
468.7 
355.9 
336.2 
282.7 
252.1 
247.2 
161.5 


2 SS=a8R 


© bo 1 d0 


100.0 
102.9 
120.2 
125.6 











273226 





489.5 
492.2 
503.2 
539.6 
569.3 
682.4 

n.a. 





273238 





2 SESRSSESSBESLRY 


PNcRUION®ANNOCOWA—— 


PBN Aw ON’ 
—crdocoadBOWW 


100. 

102.9 
120.2 
125.6 
132.9 . 
141.1 113.7 
154.9 n.a. 








Miscellaneous Publishing 
SIC 27411 








273249 


























197.9 
222.5 
238.3 
244.3 


241.2 
255.6 
272.6 


67 
688. 
70. 
72. 
74. 
79. 
8 
8 








2 
3 
3 
6 
6 247.5 
9 
3.5 
7.3 
3.0 


93. 252.7 
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Table 2.—Value of Product Shipments, in Current and Deflated Dollars, 
for the U.S. Printing and Publishing Industry, 1963-78.—cont'd. 





Value of Value of Value of Value of 
product product product product 
shipments, shipments, shipments, shipments, Index of 
current constant current constant output 
dollars dollars dollars dollars 
(in millions) (in millions) (in millions) (in millions) 





Commercial Printing, Letterpress 

ag aoe 00. SIC 27511 
338.3 274.1 : 3 617.2 76.3 808.8 
341.3 . 243.1 y 641.9 76.6 838.0 
420.1 284.4 : 586.3 78.2 749.7 
437.4 277.0 : 620.8 80.1 775.0 
n.a. n.a. n.a. $12.7 83.1 617.0 
520.4 86.0 605.1 
540.3 89.7 602.3 
547.0 95.8 571.0 
ey ; a7 $06.2 99.7 507.7 
115.2 ; 163.8 424.3 100.0 424.3 
122.4 ‘ 174.1 7 452.8 104.4 433.7 
123.0 164.9 515.2 121.2 425.1 
140.8 ; 176.2 ' 537.3 138.3 388.5 
167.4 200.5 581.3 145.5 399.5 
192.7 220.7 445.9 155.7 286.4 
213.7 229.8 a 165.3 n.a. 
241.9 241.9 SIC 
254.6 5 242.9 . 
277.7 225.0 i 3 . 76.3 389.1 
331.4 236.0 ? } 76.6 367.1 
374.9 253.8 A 307. 78.2 392.8 
409.8 259.5 329. 80.1 410.8 
n.a. a. a. 5 83.1 469.6 
86.0 460.3 
89.7 446.5 
95.8 423.4 
99.7 400.2 
100.0 501.9 
104.4 517.9 
121.2 410.1 
138.3 386.1 
145.5 442.2 
155.7 499.8 
165.3 n.a. 


SIC 
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Table 2.—Value of Product Shipments, in Current and Defliated Dollars, 


for the U.S. Printing and Publishing Industry, 1963-78.—cont’d. 





Value of 
product 
shipments, 
current 
dollars 
(in millions) 


Value of 
product 
shipments, 
constant 
dollars 
(in millions) 


Value of 
product 
shipments, 
current 
dollars 
(in millions) 


Value of 
product 
shipments, 
constant 
dollars 
(in millions) 


Index of 
output 





190.2 
216.6 
191.2 
201.5 
190.1 
176.6 
226.9 
262.1 
271.4 
201.8 

n.a. 


221.2 
241.5 
199.6 
202.1 
190.1 
169.2 
187.2 
189.5 
186.5 
129.6 

n.a. 


154.8 
156.2 
176.1 
214.1 
259.2 
287.0 
291.3 
332.4 
403.4 





78.2 
80.1 
83.1 


95.8 
99.7 





202.1 
199.7 
219.9 
257.6 
301.4 
320.0 
304.) 
333.4 
403.4 








SIC 








SIC 


27515 





276.4 
292.6 
303.3 
333.8 
345.7 
364.3 
399.3 
385.3 
364.2 
268.7 
303.7 
466.6 
532.2 
670.7 
299.0 

n.a. 


76.3 
76.6 
78.2 
80.1 
83.1 
86.0 
89.7 
95.8 
99.7 
100.0 
104.4 
121.2 
138.3 
145.5 
155.7 
165.3 


362.2 
382.0 
387.9 
416.8 
416.0 
423.6 
445.2 
402.2 
365.3 
268.7 
290.9 
385.0 
384.8 
461.0 
192.0 

n.a. 


69.2 
77.1 
91.5 
111.3 
93.3 
97.1 
98.7 
133.3 
141.1 
172.1 
187.7 
213.4 
264.1 
307.1 
310.0 
n.a. 


76.6 
78.2 
80.1 


89.7 

95.8 

99.7 
100.0 
104.4 
121.2 
138.3 
145.5 
155.7 
165.3 


SHneass 


= $S=s5 
WN ASCONNONOSS 
oo Ue OOwCOoOoan~ 





SIC 








SIC 


27516 





76.3 
76.6 
78.2 
80.1 
83.1 
86.0 
89.7 
95.8 
99.7 
100.0 
107.9 
133.6 
154.2 
156.3 
165.5 
176.5 


213.1 

214.8 

271.8 

272.6 

640.8 
550.0 

543.1 

431.2 

447.1 

190.7 
816.6 

669.2 

514.2 

505.0 

616.1 
n.a. 





76.3 
76.6 
78.2 
80.1 
83.1 
86.0 
89.7 
95.8 
99.7 
100.0 
104.4 
121.2 
138.3 
145.5 
155.7 
165.3 





279.3 
280.4 
347.6 
340.3 
771.1 
639.5 
605.5 
450.1 
448.4 
,190.7 
782.2 
552.1 
371.8 
347.1 
1,038.0 
n.a. 





BSVV4VSReryys 
IISHRSSOY 
SOON WANUY 


Reegs 
Om AWS 
—Noa~sO 


5 
rs 





Commercial Printing, Lithographic 








SIC 


2751713 


SIC 27521 








158.9 
183.7 
191.6 
218.6 
216.3 
220.8 
259.6 
276.7 
299.5 
355.7 





76.3 
76.6 
78.2 
80.1 
83.1 
86.0 
89.7 
95.8 
99.7 
100.0 











SIC 


27518'4 








145.9 | 


76.3 | 











138.5 
133.6 
183.4 
209.9 
296.1 
324.4 
348.7 
419.4 
445.8 
631.6 
750.6 
941.5 
1,131.5 
1,313.2 





79.7 
78.3 
75.6 
79.1 
85.7 
88.1 
92.7 
96.5 
99.5 
100.0 
104.2 
121.2 
136.1 
143.6 





173.8 
170.6 
242.5 
265.4 
345.5 
368.2 
376.2 
434.6 
448.0 
631.6 
720.3 
766.8 
831.4 
914.5 
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Table 2.—Value of Product Shipments, in Current and Deflated Dollars, 


for the U.S. Printing and Publishing Industry, 1963-78.—cont’d. 





Value of 
product 
shipments, 
current 
dollars 
(in millions) 


Value of 
product 
shipments, 
constant 
dollars 
(in millions) 


Index of 
output 


Value of 
product 
shipments, 
current 
dollars 
(in millions) 


Value of 
product 
shipments, 
constant 
dollars 
(in millions) 


Index of 
output 





1,215.6 
n.a. 


153.0 794.5 
163.3 n.a. 





SIC 27522 





147.3 
163.1 
173.4 
187.8 
186.9 
203.2 
242.6 
255.6 
252.8 
280.3 
292.0 
447.4 
551.3 
637.1 
388.4 

n.a. 


79.7 184.9 
78.3 208.3 
75.6 229.4 
79.1 237.4 
85.7 218.1 
88.1 230.6 
92.7 261.7 
96.5 264.9 
99.5 254.1 
100.0 280.2 
104.2 280.2 
121.2 369.1 
136.1 405.1 
143.6 443.7 
153.0 253.9 
163.3 n.a. 


967.6 
1,082.6 
1,217.4 
1,242.3 
1,247.8 
1,553.9 


1,129.1 
1,228.8 
1,313.3 
1,287.4 
1,254.1 











SIC 27523 





79.7 
78.3 
75.6 
79.1 
85.7 
88.1 
92.7 
96.5 
99.5 
100.0 
104.2 
121.2 
136.1 
143.6 
153.0 
163.3 


44. 
te 
5 
6 
6 
6 
7 
7 
7 


ome tod AD ome ome 
SP SORSHSANRSISS: 
PUA AWwWrIONSABMWAINNA 


88.1 
92.7 
96.5 
99.5 
100.0 
104.2 
127.0 
140.4 
143.6 
153.0 
163.3 


658.1 
878.1 
944.2 
823.3 
926.3 
935.3 
1,245.2 
1,253.1 
967.7 
1,135.9 
1,016.6 
1,116.8 
1,197.4 
1,466.1 
n.a. 





SIC 27527'5 








SIC 27524 





79.7 
78.3 
75.6 
79.1 
85.7 
88.1 
92.7 
96.5 
99.5 
100.0 
104.2 
121.2 
136.1 
143.6 
153.0 
163.3 





79.7 
78.3 
75.6 
79.1 
85.7 
88.1 
92.7 
96.5 
99.5 
100.0 





162.5 
184.3 
225.0 
257.1 
176.4 
217.4 
249.7 
249.9 
247.9 
263.0 





SIC 27520 








SIC 27525 











79.7 
78.3 
75.6 
79.1 














79.7 
78.3 
75.6 
79.1 
85.7 
88.1 
92.7 
96.5 
99.5 
100.0 
104.2 
121.2 
136.1 
143.6 
153.0 
163.3 





120.8 
108.9 
121.7 
101.6 
490.2 
389.8 
401.7 
415.5 
459.5 
750.9 
672.0 
649.9 
312.7 
295.3 
915.7 

n.a. 
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Table 2.—Value of Product Shipments, in Current and Deflated Dollars, 
for the U.S. Printing and Publishing Industry, 1963-78.—cont’d. 





Value of 
product 
shipments, 
current 
dollars 
(in millions) 








Value of 
product 
shipments, 
constant 
dollars 
(in millions) 





Index of 
output 


Value of 
product 
shipments, 
current 
dollars 
(in millions) 


Value of 
product 
shipments, 
constant 
dollars 
(in millions) 


Index of 
output 





Engraving and Plate Printing 





SIC 27530 





117.7 
124.6 
182.0 
192.3 
151.3 
191.2 
239.8 
230.4 
226.0 
205.0 
230.1 
303.8 
319.9 
353.,3 
264.3 
n.a. 


66.5 
68.4 
70.4 
72.6 
uw. 
78.9 
84.1 
89.5 
94.7 
100.0 
104.2 
118.2 
131.8 
138.3 
147.7 
159.4 





177.0 
182.1 
258.5 
264.9 
201.2 
242.3 
285.1 
257.4 
238.6 
205.0 
220.8 
257.0 
242.7 
255.5 
178.9 

n.a. 





77.4 
56.0 
n.a. 


146.8 
152.2 
163.5 


$2.7 
36.8 
n.a. 





SIC 





100.0 
104.2 
121.2 
140.0 
146.8 
152.2 
163.5 





Manifold Business Forms 





SIC 2761 12° 








Commercial Printing, 


Gravure 





SIC 27541 





355.7 
389.2 
438.2 
416.5 
481.7 
278.9 

n.a. 


100.0 
104.2 
121.2 
140.0 
146.8 
152.2 
163.5 


355.7 
373.5 
361.6 
297.5 
328.1 
183.2 

n.a. 


78.6 
78.8 
79.5 
81.0 
83.1 
85.0 
87.7 
93.2 
96.8 
100.0 


370.3 
406.6 
448.5 
502.3 
577.9 
639.1 
699.5 
693.3 
707.2 
758.5 





SIC 








SIC 





100.0 
104.2 
121.2 
140.0 
146.8 
152.2 
163.5 


189.9 
201.1 
222.9 
214.0 
235.4 
181.1 

n.a. 





SIC 





100.0 
104.2 
121.2 
140.0 
146.8 
152.2 
163.5 


78.6 
78.8 
79.5 
81.0 
83.1 
85.0 
87.7 
93.2 
96.8 
100.0 
104.7 
123.2 
138.9 
145.4 
154.3 
159.8 


328.2 
332.1 
358.4 
400.1 
418.1 
437.9 
481.2 
480.6 
487.2 
514.2 
551.4 
598.1 
531.6 
536.8 


eeee2~rsee 
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78.6 
78.8 
79.5 
81.0 
81.0 
83.1 
85.0 
87.7 
93.2 
96.8 
100.0 
104.7 
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Table 2.—Value of Product Shipments, in Current and Deflated Dollars, 
for the U.S. Printing and Publishing Industry, 1963-78.—cont’d. 





Value of 
product 
shipments, 
current 
dollars 
(in millions) 


Value of 
product 
shipments, 
constant 
dollars 
(in millions) 


Index of 


output 


Value of 
product 
shipments, 
current 
dollars 
(in millions) 


Value of 
product 
shipments, I 
constant 
dollars 
(in millions) 


ndex of 
output 





SIC 


27615 





553.6 
684.4 
917.2 
912.2 
973.7 
923.0 

n.a. 


100.0 
104.7 
123.2 
138.9 
145.4 
154.3 
159.8 


553.6 
653.8 
744.5 
656.7 
669.7 
598.2 








SIC 


27617 


51.0 
58.1 
59.5 
48.8 
59.9 
54.3 
41.7 
27.1 
37.9 

n.a. 


84.6 

92.6 

97.0 
100.0 
103.3 
114.2 
121.8 
125.1 
130.8 
133.9 


60.3 
62.7 
61.3 
48.8 
58.0 
47.5 
34.2 
21.7 
29.0 

n.a. 








204.9 
262.8 
410.3 
380.3 
396.1 
604.9 

n.a. 


100.0 
104.7 
123.2 
138.9 
145.4 
154.3 
159.8 


SIC 








SIC 





ULUNNYV 


—s 
a Nooo VSSBERE-ceow 


- 


UNAANwuaAAaANUSSCUBRSD& 


78.6 
78.8 
79.5 
81.0 
83.1 
85.0 
87.7 
93.2 
96.8 
100.0 
104.7 
123.2 
138.9 
145.4 
154.3 
159.8 


NN 
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BAnnNOWWOO—-NO—~ 
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32. 


n.a. 





72.4 
73.8 
74.8 
77.7 
79.9 
84.6 
87.5 
92.6 
97.0 
100.0 
103.3 
114.2 
121.8 
125.1 
130.8 
133.9 


—— = —_ 
ASAGOS 


-—h— OWS 


= ee et 
PUAN ARONRWWOSRNW 


= 
be 


Cow hy = OO Ww 


DAORSwWSL 
C= won 
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Blankbooks and 


Looseleaf Binders 





SIC 


27821 











Greeting Card Publishing | 
RIC OTTIT 





72.4 
73.8 
74.8 
77.7 
79.9 
84.6 
87.5 
92.6 
97.0 
100.0 
103.3 
114.2 
121.8 
125.1 
130.8 
133.9 


362.9 
408.8 
445.9 
478.8 
477.3 
500.9 
530.3 
474.6 
484.2 
510.8 
$42.5 
567.2 
494.8 
514.0 
529.5 


n.a. 


124.3 
144.0 
143.3 
164.3 
186.8 
192.5 
230.0 
204.1 
216.0 
320.1 
338.6 
380.6 
436.0 
477.6 
608.5 


n.a. 


i & 
77.7 
78.5 
79.4 
81.0 
84.1 
88.1 
92.8 
96.5 
100.0 
103.5 
120.0 
135.7 
143.5 
152.4 
161.9 


160.8 
185.3 
182.6 
206.9 
230.6 
228.9 
261.1 
219.9 
223.8 
320.1 
327.2 
317.2 
321.3 
332.8 
399.3 

n.a. 








SIC 








SIC 











72.4 
73.8 
74.8 
77.7 
79.9 

















119.6 
134.3 
133.0 
151.7 
153.8 
172.4 
186.5 
194.1 
205.8 
209.9 
261.4 
269.1 
267.4 





77.3 
77.7 
78.5 
79.4 
81.0 
84.1 
88.1 
92.8 
96.5 
100.0 
103.5 
120.0 
135.7 


154.7 
172.9 
169.5 
191.1 
189.9 
205.0 
211.7 
209.2 
213.3 
209.9 
252.6 
224.3 








197.1 





PRINTING AND PUBLISHING 


Table 2.—Value of Product Shipments, in Current and Deflated Dollars, 
for the U.S. Printing and Publishing Industry, 1963-78.—cont’d. 





Value of 
product 
shipments, 
current 
dollars 
(in millions) 


Value of 
product 
shipments, 
constant 
dollars 
(in millions) 


Index of 
output 


Value of 
product 
shipments, 
current 
dollars 
(in millions) 


Value of 
product 
shipments, 
constant 
dollars 
(in millions) 


Index of 
output 





315.0 
349.9 
n.a. 


143 
152 
161 


5 219.5 


4 229.6 
9 





SIC 





SRN A=—V=—wwwc 
awWNAa=—NIOAWNOW— 


NW we NNN 


- 
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BSN 
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77 
77 
78 


79. 


81 
84 
88 
92 


96. 
100. 


103 
120 
135 
143 
152 
161 


- 
Hy 
is 
4 
Oo 
« 
| 
8 
5 
0 
5 
0 
= 
5 a 
4 38.8 
9 n.a. 





85.9 

85.9 

97.3 

97.9 
107.1 
109.0 
105.5 
100.0 
106.0 
121.7 
133.9 
133.9 
148.1 
146.0 








28.9 
26.5 
35.7 
37.0 
36.9 
53.4 
51.2 
56.8 
47.1 
27.5 
26.6 
30.6 
53.6 

n.a. 





__ Typesetting 





SIC 27910 








Bookbinding and Related Work 





SIC 27891 





109.3 
113.3 
134.8 
162.6 
167.4 
157.2 
151.1 
97.0 
94.3 
147.6 
148.1 
181.2 
186.7 
188.1 
194.1 
n.a. 


90 


6 
85 
5 
7 


9 
97 
107 


121.1 
' 131.5 
156.9 
189.3 
* 172.0 
9 160.6 
l 141.1 


109.0 89.0 


105 


. 89.4 
147.6 
139.7 
148.9 
139.4 
140.5 
131.1 

n.a. 


67.7 
68.9 
71.0 
73.5 
75.8 
80.3 
83.8 
88.1 
93.9 
100.0 
105.7 
113.6 
122.0 
127.9 
138.5 


368.7 
394.8 
387.9 
429.2 
477.7 
464.9 
511.1 
488.5 
451.0 
508.7 
512.9 
453.8 
405.2 
424.9 
558.7 








130.4 





n.a. 





Photoengraving 





SIC 27930 














105.5 
100.0 
106.0 


121 


133.9 
133.9 
148.1 
146.0 


BM 








Anoo—oon 
CAIDSNOwWS 
—ANBOA—— 


S& 
oN 


n.a. 


67.7 
68.9 
71.0 
73.5 
75.8 
80.3 
83.8 
88.1 
93.9 
100.0 
105.7 
113.6 
122.0 
127.9 
138.5 
130.4 


317.2 
315.5 
314.3 
313.4 
312.8 
310.7 
324.5 
230.5 
192.7 
221.3 
223.3 
204.8 
215.6 
239.3 
164.4 

n.a. 








E 


lectrotyping a 





nd Stereotyping 
27940 








SIC 27890 








90.2 | 


86.1 











71.9 
72.0 
74.9 
76.7 
61.4 
69.3 
45.5 


67.7 
68.9 
71.0 
73.5 
75.8 
80.3 





106.2 
104.5 
105.5 
104.4 
81.0 
86.3 





88.1 


51.6 








SUMMER 1980 


Table 2.—Value of Product Shipments, in Current and Deflated Dollars, 
for the U.S. Printing and Publishing Industry, 1963-78.—cont’d. 





Value of 
product 
shipments, 
current 
dollars 
(in millions) 


Value of 
product 
shipments, 
constant 
dollars 
(in millions) 


Index of 
output 


Value of 
product 
shipments, 
current 
dollars 
(in millions) 


Value of 
product 
shipments, 
constant 
dollars 
(in millions) 


Index of 
output 





37.0 93.9 39.4 ‘ : 
35.5 100.0 35.5 : 27952 
33.8 105.7 32.0 
21.8 113.6 19.2 
24.6 122.0 20.2 
25.9 127.9 20.3 
15.0 138.5 10.8 
n.a. 130.4 n.a. 














Lithographic Platemaking Servi 
SIC 27951 


112.3 100.0 112.3 
150.1 105.7 142.0 
204.4 113.6 179.9 
215.3 122.0 176.5 
243.2 127.9 190.1 
188.3 138.5 136.0 

n.a. 130.4 n.a. 
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» 














Footnotes to table 2: 
n.a.—Not available. n.s.k.—Not specified by kind. 
'In 1977 this SIC was combined with SIC 27211. 
2In 1972 this SIC was changed to SIC 27317. 
3In 1972 this SIC was split into SIC’s 27318 and 27319. 
4New SIC category established in 1972, formed from SIC 27316. 
5Category discontinued in 1972; consisted of SIC’s 27321, 27322, 27323 and 27324. 
*New SIC category established in 1972. 
7Categury discontinued in 1972; consisted of SIC’s 27325, 27326 and 27327. 
8In 1977 this SIC was changed to SIC 27329-21. 
%In 1977 this SIC was split into SIC’s 27329-23 and 27329-33. 
In 1977 this SIC was changed to SIC 27328-11. 
''In 1977 this SIC was changed to SIC 27328, excluding SIC 27328-11. 
In 1977 this SIC was changed to SIC 27329-51. 
'3In 1972 this SIC was changed to SIC 27541. 
'4In 1972 this SIC was split into SIC’s 27542, 27543, 27544, 27545 and 27540. 
'SIn 1972 this SIC was split into SIC’s 27951, 27952 and 27950. 
'6In 1972, SIC 27541 included directories (now in SIC 27543). 
'7In 1977, includes directories (previously in SIC 27541). 
'8In 1972 and 1977 this SIC was included in SIC 27546-98. 
'9In 1977 this SIC was changed to SIC 27547. 
20In 1972 this SIC was split into SIC’s 27615 and 27617. 


Source: U.S. Department of Commerce, Bureau of Economic Analysis and Bureau of the Census. 
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List of SIC codes and product descriptions to accompany table 2: 





2711- Newspapers 

Daily and Sunday newspapers: 

27111 Receipts from subscription and sales 

27112 Receipts from advertising 

Weekly and other newspapers: 

27113 Receipts from subscription and sales 

27114 Receipts from advertising 

27110 NOWEPRNOTS, B.EK. . ccccccccccvccecsseccvceseedeeeseresoc cased seeserersseceeererecscconeconeesbeeousos 7 


Periodicals 
Farm periodicals: 
Receipts from subscription and sales 
Receipts from advertising 
Specialized business and professional periodicals: 
Receipts from subscription and sales 
Receipts from advertising 
General periodicals: 
Receipts from subscription and sales 
Receipts from advertising 
Other periodicals, except shopping news, directories or catalogs, 1..€.C........ccccecceccercecccsceecesceseens s 
Receipts from subscriptions, sales, and advertising 
Periodicals, n.s.k 


Book publishing 
Textbooks, including teachers’ editions 
Technical, scientific, and professional books 
Religious books 
General books (trade, etc.) 
General reference books 
Other books (excluding pamphlets) 
Pamphlets 
De I: BBM. + dovnncescccecknnseandsevncenhsoek00e2e400Guneeunns 64 aanckuis «has Cen eases 9 


Book printing 
Books, printing only, lithographic 
Books, printing and binding, lithographic 
Pamphlets and workbooks, printing only, lithographic 
Pamphlets and workbooks, printing and binding, lithographic 
Books, printing only, other than lithographic 
Books, printing and binding, other than lithographic 
Pamphlet and workbooks, printing and binding, except lithographic 
SE, WG & ore ena gadeneeneeeutet ¢e0ue4aaneF bia chant waeeundendechealaedss ccannemcunciiieael 10 


Miscellaneous publishing 
Catalogs and directories, publishing 
Business service publications 
Other miscellaneous publishing 
Miscellaneous publishing, n.s.k 


Commercial printing, letterpress 
Magazine and periodical printing, letterpress 
Labels and wrappers printing, letterpress 
Catalogs and directories printing, letterpress 
Financial and legal printing, letterpress 
Advertising printing, letterpress 
Other general job printing, letterpress 
Screen process printing, except textiles 
Commercial printing, letterpress, n.s.k. 


Commercial printing, lithographic 
Magazine and periodical printing, lithographic 
Labels and wrappers printing, lithographic 
Catalogs and directories printing, lithographic 
Financial and legal printing, lithographic 
Advertising printing, lithographic 
Other general job printing, lithographic 
Commercial printing, lithographic, n.s.k. 





Engraving and plate printing (except photoengraving) 
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2754- 
27541 
27542 
27543 
27544 
27545 
27540 


2761- 
27612 
27613 
27615 
27617 
27610 


2771- 
27711 
27712 
27710 


2782- 
27821 
27822 
27820 


2789- 
27891 
27892 
27890 


27910 
27930 
27940 
2795- 
27951 


27952 
27950 





Commercial printing, gravure 
Publication printing, gravure 
Labels, wrappers, wrap printing, gravure 
Advertising printing, gravure 
Other commercial printing, gravure 
Gravure plates and cylinders 
GE os veh obteh ede duce beens hwadn ve teeienase oka es kandi e ak anh one 14 


Greeting card publishing 
Greeting cards, publishers’ sales 
Greeting cards, printing only 
ES PE OCTET OTT PETITE ee eT er ee 15 


Blankbooks and looseleaf binders 
Blankbook making 
Looseleaf binders and devices 
Blankbooks and looseleaf binders, n.s.k. 


Bookbinding and related work 
Edition, library, other hard-cover bookbinding 
Other book, pamphlet, and related binding work 
ee ey I I, ON ira corsa k op 6844506000000 08 060900 6ee cene den cdbeNb eAkeeUSNSee kone eapel 16 


Typesetting 
Photoengraving, plates made for others 
Electrotyping and stereotyping, duplicate plates made for others 
Lithographic platemaking services 
Lithographic plates 


Lithographic services 
ey I COEUR Ta nines ameNernrtheeen mind 6650s eaN seb Aes ehEEEe eee Ebhen ena ene 17 





n.s.k.— Not specified by kind n.e.c.— Not elsewhere classified 


Source: U.S 


Department of Commerce, Bureau of the Census 
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PRINTING AND PUBLISHING CORPORATE SALES AND 
PROFITS SHOW STRONG 1979 FINISH 


by Charles R. Cook 


In 1979, total sales of all manufacturing corporations, at 
$1.8 trillion, registered an 18 percent gain over 1978. Profits 
before income taxes for 1979 were up nearly I1 percent 
compared to 1978 (See table 1). After income taxes, 1979 
manufacturing profits also jumped nearly |! percent over 
1978, amounting to $99 billion, 5.6 percent of sales. 

Though finishing 1979 in less spectacular fashion than did 
all manufacturing, sales and profits of corporations in the 
printing and publishing industries recorded healthy 
increases. Total sales for printing and publishing in 1979 
were up by almost || percent and amounted to $59 billion. 
Profits before income taxes, at just over $6 billion, also 
jumped by 11 percent. Profits after income taxes, 
representing 6 percent of sales, were $3.6 billion, an increase 
of 9 percent. 


Quarterly Movement of Sales Consistent 


As figure | indicates, quarterly sales of both all manu- 
facturing and printing and publishing corporations have. 
with few exceptions, maintained a consistent relationship. 
In 1978, both all manufacturing and printing and publishing 
recorded a 3 percent dip in first quarter sales. Printing and 
publishing recorded quarterly increases for the remainder of 
that year, with a 7 percent jump in the second quarter, up 3 
percent in the third, and an additional 6 percent rise in the 
fourth period. The 1978 sales of $54 billion for printing and 
publishing was 15 percent above the previous year’s sales. 


Figure 1. Sales: All Manufacturing and Printing and Publishing Corporations, 
by Quarters, 1977-79 
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Source: Quarterly Financial Report, Federal Trade Commission 
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Manufacturing sales in the same year jumped by I!1 
percent in the second quarter, but then recorded a drop (0.2 
percent) in the third period. Fourth quarter sales were up by 
almost 7 percent, and total sales for 1978 were I1 percent 
higher than in 1977. 

While manufacturing sales in the first quarter of 1979 
increased by slightly over 2 percent from 1978’s fourth 
quarter, printing and publishing sales for the same period 
dropped by almost 6 percent. In the second quarter, 
manufacturing sales were up by 7 percent; printing and 
publishing, 6 percent. Less than one percent was added to all 
manufacturing sales in the third quarter, but printing and 
publishing corporations recorded sales 4 percent above 
second quarter 1979. In the fourth quarter, manufacturing 
corporation sales were up by 5 percent compared toa nearly 
7 percent increase for printing and publishing firms. 

In total, all manufacturing sales in 1979 amounted to$1.8 
trillion, an 18 percent increase over 1978. The total for 
printing and publishing for 1979 was slightly above $59 
billion, nearly 11 percent higher than the previous year. 


Profits Fluctuate Widely 


While total sales for all manufacturing and printing and 
publishing maintained a relatively consistent relationship, 
with moderate quarterly shifts, the same has not been the 
case for the profits after income taxes (PAT) measure. 


Figure 2 illustrates the wide swings of the quarterly PAT 
measure during the past three years. In 1977, for example, 
total sales of all manufacturing and printing and publishing 
both increased by I1 percent over the total for 1976. 
However, the PAT for manufacturing for this period was up 
by 10 percent, while printing and publishing corporations 
PAT jumped 24 percent. 

First quarter 1977 profits of all corporations inched up by 
less than one percent from fourth quarter 1976 totals. For 
printing and publishing corporation, 1977’s first quarter 
profits dipped by almost 19 percent. The all manufacturing/ 
printing and publishing profits spread was even more pro- 
nounced in the second quarter of 1977. While total sales for 
each group increased by 8 percent, profit after taxes for 
manufacturing went up by 27 percent at the same time 
printing and publishing profits leaped by 52 percent from 
first quarter totals. 

In the first quarter of 1978, manufacturing profits 
dropped by 13 percent, and printing and publishing went 
down 26 percent from fourth quarter 1977. In the third 
quarter of 1978, printers’ profits were declining by only | 
percent, while all manufacturing PAT dipped 8 percent 
below the second quarter. 

For full-year 1978, manufacturing profits registered a 15 
percent gain from 1977, and printing and publishing 
corporations recorded a 24 percent jump. 

Wide fluctuations existed in the profit after taxes measure 


Figure 2. Profit After Taxes: All Manufacturing and Printing and Publishing Corporations , 
by Quarters, 1977-79 
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between all manufacturing and printing and publishing 
corporations in 1979. First quarter profits for 
manufacturing increased by only $20 billion, up one-tenth 
of one percent over the fourth period of 1978. Printing and 
publishing profits in 1979's first quarter were off sub- 
stantially (24 percent) from fourth quarter 1978 figures. 
Manufacturing profits were up by 18 percent and printing 
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1977-79 period, there were only two quarters during which 
after tax profits as a percent of sales for manufacturing were 
not in the 5 percent range. In third quarter 1979, PAT/ sales 
was 6.1 percent, and in first quarter 1978, the ratio was 4.7 
percent. 

Though there were only two periods when the printing 
and publishing ratios also slipped below 5 percent—4.2 


and publishing ahead by 21 percent in second quarter 1979. 
However, the third quarter saw manufacturing profits drop 
by almost 8 percent, while printing and publishing 
corporations recorded an | 1 percent gain in PAT. In the last 
quarter of 1979, manufacturing corporation profits dropped 
only one percent, but printers and publishers experienced a 
dip of nearly 14 percent. Total manufacturing after tax 
profits for 1979 were 22 percent higher than 1978. Total 1979 
PAT for printing and publishing corporations, at just under 
$4 billion, registered a 9 percent gain from the 1978 total. 


percent in the first quarter of 1977, and 4.9 percent in the 
first quarter of 1978—the PAT), sales spread was greater in 
the 1977-79 period than that of all manufacturing. An 
unusually high ratio of 7.0 percent of sales was noted in the 
fourth quarter of 1978, while the ratios recorded for other 
periods were in the 5 to 6 percent range. 


Complete Report Available 


The statistics used in this article are drawn from the 
QUARTERLY FINANCIAL REPORT FOR MANU- 
FACTURING, MINING AND TRADE CORPORA- 
TIONS. The Report is prepared by the Federal Trade 
Commission, Division of Financial Statistics, Washington, 
D.C. 20580. It is available by subscription from the Super- 
intendent of Documents, Government Printing Office, 
Washington, D.C. 20402, for $10.00 per year. 


Profits-To-Sales Steady 


The after tax profit measure for both manufacturing and 
printing and publishing corporations has been consistent 
during 1977-79 period. All manufacturing profits recorded a 
less varied profit-to-sales ratio than that of printers. In the 


Table 1.—Sales and Profits of All Manufacturing and Printing and Publishing Corporations 1977-79 
[In millions of dollars] 





All Manufacturing Corporations Printing and Publishing Corporations 





Profits Profits 








Period Before After Federal Taxes Before After Federal Tax 
Federal Total As a per- Federal Total As a per- 
taxes cent of taxes cent of 
sales %) sales &%) 











Annual total 
Ist quarter 
2nd quarter 
3rd quarter 
4th quarter 


1,759,284 134,855 98,735 ‘ 6.1 
410,623 32,559 22,637 : 5.6 
441,023 37,353 26,785 . 6.4 
442,144 33,032 24,771 j 6.8 
465,494 31,911 24,542 ; 5.5 


Annual total 496,434 121,955 81,185 
Ist quarter 34,330 24,823 16,046 
2nd quarter 377 463 33,085 22,154 
3rd quarter 376,859 31,324 20,368 
4th quarter 401,782 32,723 22,617 


Annual total 
Ist quarter 
2nd quarter 
3rd quarter 
4th quarter 


348,670 107,166 70,449 
316,492 22,887 15,584 
344,260 30,406 19,722 
337,072 26,143 16,753 
350,846 27,730 18,390 
































Source: Quarterly Financial Report, Federal Trade Commission. 
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MARKET DIVERSIFICATION KEYS U.S. 
GREETING CARD GROWTH 


by Rose Marie Zummo Bratland 


Greeting card publishing receipts hit the one billion dollar 


mark in 1977. According to preliminary 1977 Census of 


Manufactures data released by the Bureau of the Census on 
U.S. greeting card publishing, industry receipts rose an 
average of 7 percent per year over the 1972 level. 

The Census report carries the latest detailed production 
statistics for the greeting card publishing industry, Standard 
Industrial Classification (SIC) 2771. This industry includes 
establishments primarily engaged in the designing, 
publishing, and printing. by any process, of greeting cards 
for all occasions. 


Industry Diversification Continues 


While greeting card production remains profitable, a 
decade of rising postal and production costs coupled with 
changing lifestyles of the consuming public have led greeting 
card publishers to greater diversification in their product 
mix. 

Over the 1967-77 decade, greeting card publishers 
switched from producing cards for seasonal markets to 
servicing virtually year-round markets. The variety of 
greeting cards available increased as consumers purchased 
cards expressing their personal sentiments. The “no-special- 
occasion” or friendship card has become an especially 
popular product line. Specially designed card collections are 
being produced which have greater visibility to the buyer. 
Some have personalized sensitive messages while others are 
blank, allowing senders to compose their own sentiments. 

With the decline in written correspondence, both the 
greeting card and stationery markets have suffered. To 
compensate for this sales loss, greeting card publishers have 
expanded their lines of related products, including gift wrap 
and trim, party accessories, gift books, calendars, and 
albums. Other, less related lines, such as candles, jewelry, 
and ceramic pieces, have been added because of their 
popularity as gift items. Some widely-recognized card 
designs have been featured on coordinated product lines to 
further boost sales. 


Outlook Favorable 


Industry sources project further expansion of gift line 
products, as both card retailers and consumers become 
increasingly aware of the benefits of product diversification. 
This trend means that card stores will be less dependent on 
sales of cards, the growth of which has moderated. Extended 
product lines will assist retailers in attracting additional 
customers. The consumer will save time and effort in 
shopping for more of his or her gift needs in one place. 

The marketing potential available to greeting card 


producers in serving the needs of gift buyers is sizeable. 
Greeting card publishers may be able to market directly the 
expanded product lines through mail order merchandising. 


Concentration Continues High 


A small number of large, well-established companies 
dominate the U.S. greeting card publishing industry. These 
few companies employ thousands of workers, are 
technologically innovative, and are diversified in their mix. 
However, over two-thirds of all greeting card publishing 
establishments employ less than 20 persons. Extensive data 
on the U.S. greeting card industry appear in Table |. 

The 1977 Census reported 165 greeting card publist ing 
establishments, a loss of 34 establishments since 1972. 
Nearly all of the loss involved establishments with 20 or 
more employees. In 1972, there were 82 plants with 20 or 
more employees; by 1977 there were only 52. Company or 
plant mergers may have accounted for some of this loss in 
larger establishments. Another factor is that more 
publishers are sending their printing out to commercial 
printers, reducing their own printing operations. 


Employment Down 


Total employment showed a 5.1 percent annual rate of 
decline in the 1972-77 period, from 23,500 to 18,100. 
Production workers accounted for only a third of the loss in 
total employment in the 1972-77 period, whereas in the 
1967-72 span, virtually all of the decline in employment was 
attributable to production workers. Production workers 
accounted for 59 percent of total employment in 1977 
compared to 52 percent in 1972. While some loss in 
production workers is attributable to a decline in greeting 
card production, part of the drop reflects the greeting card 
industry’s greater reliance on commercial printers. 
Improvements in printing technology also account for some 
of this loss. 

Although employment dropped considerably in the 1972- 
1977 period, total payroll was up an average of 3.4 percent 
per year, amounting to $227 million in 1977. On a per- 
employee basis, annual wages climbed at an average rate of 
9.0 percent, from $8,149 to $12,530. During the 1967-72 
span, wages per employee rose at an average rate of 8.4 
percent per annum. 

Production worker rolls in 1977 were down an average 
yearly rate of 3.1 percent from the 1972 level of 12,400. 
Average hourly wages for production workers rose an 
average of 5.3 percent annually in the 1972-77 span, 
considerably below the 10.2 percent average gains recorded 
in the 1967-72 period. 
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Industry Receipts Moderate 


While 1977 total dollar receipts of $1.1 billion were at an 
all-time high for greeting card publishers, receipts grew atan 
average annual rate of 7.0 percent in the 1972-77 period, 
falling behind the 8.4 percent average per annum gain 
recorded in the previous five-year period. 

Value added by manufacture amounted to $671 million in 
1977, up an average of 4.9 percent per annum from the 1972 
level. This measure increased at an average yearly rate of 7.2 
percent during the 1967-72 span. On a per-employee basis, 
value added in 1977 registered a 10.6 percent average annual 
gain over 1972, but showed virtually no change from the 
10.7 percent per annum increase reported for the 1967-72 
span. Value added per employee totaled $37,055 in 1977, up 
from $22,426 in 1967. 


Seasonal Cards Stage a Comeback 


The 1977 Census of Manufactures reports that publishers’ 
sales of greeting cards grew at an average yearly rate of 6.3 
percent during the 1972-77 span, only slightly above the 6.0 
per annum rate recorded in the 1967-72 period. Considering 
the impact of inflation in the 1972-77 period, the real growth 
rate during this period fell below that attained in 1967-72. 
Table 5 shows greeting card receipts by individual product 
categories, these include product shipments of greeting 
cards manufactured by establishments classified in the 
greeting card industry (SIC 2771), as well as by establish- 
ments classified in other industries. 

Aithough, according to the Census of Manufactures, 
Christmas card revenues historically have accounted for the 
largest share of greeting card receipts, by 1967 nonseasonal 
cards took the lead. Nonseasonal cards are classified in 
product categories 27711 33 and 27711 35, under the 
heading “other greeting cards,” and include, birthday, 
anniversary, wedding, sympathy, get well, and friendship 
cards. 

Industry sources indicate that both quantity and value 
data, especially for Christmas cards, are underrepresented 
in the Census data. Some Christmas card production goes 
unreported, particularly that done by printers producing 
cards for organizations that only publish and sell cards at 
Christmas. Moreover, according to several industry 
sources, the industry’s reports to the Bureau of the Census in 
1977 were more accurate than those in 1972 because of 
improvements in data collection facilities. These data 
limitations should be kept in mind in drawing conclusions 
based on the data presented. Since the value figures are 
considered more reliable than the quantity figures for both 
Census years, growth rates are given in table 2 for value 
changes but not for unit changes. 

While nonseasonal greeting cards accounted for about 
half of all publishers’ sales of greeting cards in 1977, their 
share of the total market fell slightly from the 56 percent 
level recorded in 1972. Seasonal cards increased their share 
from about 43 percent of the market in 1972 to 49 percent in 
1977. 

Seasonal cards, other than Christmas, accounted for all of 
this gain in market share. Christmas card receipts grew at an 
average per annum rate of 6.4 percent in the 1972-77 span; 
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Valentine card receipts were up 12.4 percent per annum; and 
other seasonal card receipts rose at a 12.9 percent yearly 
rate. 

In terms of dollar gains, nonseasonal card receipts 
showed the largest increase, rising $58.6 million in the 1972 
period. However, nonseasonal card receipts showed a 
substantial slowdown in average yearly growth: 3.8 percent 
in the 1972-77 span, compared to 10.2 percent 1967-72. 

Seasonal card sales, especially Christmas cards, suffered a 
setback during 1967-72, as card prices and postage increases 
discouraged card senders from mailing cards in large 
quantities. However, some industry sources have indicated 
that Christmas card sales climbed at a faster rate in the 1972- 
77 period than was reported in the Census of Manufactures. 

Whereas nonseasonal cards receipts showed sharp gains 
in the 1967-72 period, they grew at a considerably slower 
rate during 1972-77. The higher average cost of many of 
these cards compared to seasonal cards—may account for 
the slowdown. In addition, this market may have reached a 
plateau. 

Given the limitations of the 1977 Census data, further 
examination of more recent data is necessary to reach more 
specific conclusions. 


Reported Volume Down 


According to the 1977 Census of Manufactures, sales of 
all seasonal and nonseasonal cards—with the exception of 
Valentine cards—declined in quantity in the 1972-77 period. 
Christmas cards experienced the sharpest drop, accounting 
for only 29 percent of the total volume of publishers’ sales in 
1977, compared to 43 percent in 1972. By contrast, 
Valentine cards more than doubled their shipment volume 
in the 1972-77 span, accounting for 13 percent of all cards 
produced by publishers in 1977, up from 5 percent in 1972. 
Some of the quantity increase for Valentine cards may 
reflect a shift in product reporting. Some Valentine cards, 
formerly produced in punch-out booklets and included 
under another product classification, are now marketed in 
shrink-wrap packages or boxes, and are reported under 
greeting card publishing. 

Nonseasonal cards, which experienced a loss in market 
share in terms of dollar value in the 1972-77 period, showed 
a gain in their share of total publishers’ unit sales in 1977. 
While nonseasonal cards dropped from 2.2 billion cards in 
1972 to 2.1 billion in 1977, their share of total volume 
increased from 42 to 47 percent. However, since some 
industry sources contend that quantity data for Christmas 
cards are underestimated in the 1977 Census, the market 
share of nonseasonal cards may in fact not have increased 
over 1972. Further examination of quantity data is needed 
to determine if the nonseasonal card market is truly 
expanding. 

Many of the establishments reporting greeting card 
quantity figures submitted estimates, since they do not keep 
records on the quantity of various products manufactured. 
In addition, Census estimated quantity data for establish- 
ments which failed to report quantity figures. Given these 
data limitations, the Census quantity figures shown in table 
5 are of limited reliability, and should not be used for 
comparative purposes. 
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Whereas receipts from greeting cards printed for 
publication by others increased at an average annual rate of 
slightly more than 2 percent during 1967-72, a drop of nearly 
5 percent per annum was reported for the 1972-77 span. 
However, it appears that poor reporting on the part of 
printers in this product category may account for the 
decline. 

While nearly two-thirds of the greeting cards printed for 
publication by others were done by the lithographic process 
in 1967, lithography accounted for over 90 percent of 
greeting cards manufactured in this category a decade later. 
Letterpress printing, representing nearly one-third of 
greeting cards in this product group in 1967, accounted for 
less than 5 percent in 1977. 


Industry Specialization Down 


A continuing decline in the greeting card industry’s 
specialization ratio indicates production of more secondary 
products. Industry receipts from greeting card publishing 
and printing (primary products) accounted for 72 percent of 
its total product shipments(primary and secondary) in 1977, 
down from 76 percent in 1972, and 86 percent in 1967. 
Secondary products include converted paper products, 
metal foil and leaf wrappings, books, candles, toys, and 
games. 

The greeting card publishing industry generated 95 
percent of the total value of $763 million in the greeting card 
publishing and printing product receipts reported by all 
industries in 1977. While this figure was slightly lower than 


the 97 percent reported by Census in 1972, it shows that the 
printing and publishing of greeting cards remains a highly 
concentrated business. 


Summary 


Although greeting card publishing is now a year-round, 
rather than a seasonal business, the 1977 Census of 
Manufactures data show that the largest increases in 
product receipts in the 1972-77 period were in seasonal curd 
product lines. By contrast, in the 1967-72 Census period, 
nonseasonal cards recorded the greatest gain. Some of the 
momentum lost by the Christmas card market in the 1967-72 
span was regained during 1972-77. 

Seasonal cards, which accounted for 53 percent of 
greeting card publishers’ receipts in 1967, represented only 
42 percent in 1972, but rebounded to 49 percent by 1977. 
Nonseasonal cards, accounting for 56 percent of the tota! in 
1972, fell to 50 percent in 1977. 

Both greeting card establishments and employment totals 
declined significantly over the 1967-77 decade. The number 
of establishments dropped by one-fourth between 1967 and 
1977, and employment rolls fell by nearly one-third over : he 
decade. 

Realizing a limited growth potential for the marketing of 
greeting cards, a number of the larger publishers continue to 
expand and diversify their product lines. For a few large 
publishers, noncard sales could account for nearly half of 
their total revenues by the mid-eighties. 


Table 1.—Greeting Card Publishing: Selected Industry Statistics, 1967-77 





Number All employees Production workers Value | Cost of | Value | Capital 

of Number | Payroll | Number | Worker- | Wages | added by | materials of expendi- 

estab- | (1,000) | (mil. $)] (1,000) hours | (mil.$)}| manu- | (mil. $) | receipts] tures 

lishments (mil.) facture (mil. $)| (mil. $) 
(mil. $) 
1977 (Census) 165 226.8 21.0 105.8 670.7 364.9 1,086.8 18.5 
1976 (ASM) (n.a.) 213.7 : 19.5 98.2 606.5 304.9 906.7 *15.9 
1975 (ASM) (n.a.) 194.8 19.0 93.1 559.1 302.0 860.8 15.9 
1974 (ASM) (n.a.) 193.3 20.8 93.4 644.5 286.5 923.6 *13.1 
1973 (ASM) (n.a.) 198.2 ; 23.7 95.8 530.6 296.9 816.5 33.6 
1972 (Census) 199 191.5 24.1 93.9 527.0 261.4 774.4 46.4 
1971 (ASM) (n.a.) 172.8 25.2 84.1 473.7 268.3 738.7 14.5 
1970 (ASM) (n.a.) 163.6 3 26.9 82.5 458.1 215.6 663.7 12.2 
1969 (ASM) (n.a.) 160.2 . 28.4 75.9 430.2 196.0 629.9 24.1 
1968 (ASM) (n.a.) 154.4 ; 26.9 72.0 396.2 183.5 564.9 21.0 
1967 (Census) 222 150.6 31.3 75.0 372.3 171.9 517.9 14.9 








Average annual growth rate (percent): 


(x) -5. 3.4 3.2 2.7 2.4 49 6.9 7.0 (x) 
(x) -3.2 4.9 5.5 5.4 4.6 7.21 8.7 8.4 (x) 



































N.A.—Not available (x)—Not applicable. * Data either have associated standard errors exceeding 15 percent or are not consistent with 
other Census series and related data; thus, these estimates may be of limited reliability. 'In years of Annual Su: vey of Manufacturers(ASM), data 


are estimates based on a representative sample of establishments canvassed annually and may differ from results of a complete canvass of all 
establishments. 


Source: U.S. Department of Commerce, Bureau of the Census 
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Table 2.—Greeting Card Publishing: Quantity and Value of Shipments, by Ali Producers', 1977, 1972, and 1967 





1977 Average annual Percent of total Number of com- 
product Product 1977 1972 1967 rate of change 1977 1972 1967 panies with ship- 
code 1972-77 | 1967-72 ments of $100,000 


or more in 1977 











Value of greeting cards 
($ million): 


PFT haus 


Greeting card publishing, 


27711-- Greeting cards, publishers’ 
GANGS. cc cccccccceosoccoces 
Christmas cards: 
27711 13 Counter cards 
27°11 15 Packaged cards, includ- 
ing boxed cards 
Valentine cards: 
27711 22 Counter cards 
27711 24 Packaged cards, includ- 
ing boxed cards 
27711 26 Mother's Day cards 
27711 28 Seasonal cards other than 
Christmas, Valentine, 
and Mother's Day 
Other greeting cards: 
Counter cards 
Packaged cards, includ- 
ing boxed cards 
Greeting cards, n.s.k..... 


Greeting cards, printed for 
publication by others 
27712 11 Letter press process 
27712 SI Lithographic process 
27712 00 Greeting cards, printed 
for publication by others, 


Greeting cards, receipts, 
n.s.k., typically for com- 
panies with 5 employees or 
more (see note) 

27710 02 Greeting cards, receipts, 
n.s.k., typically for com- 
panies with less than 5 em- 
ployees (see note) 


Number of greeting cards 
sold (in millions):? 


Greeting cards, publishers’ 
34,411.1 4,944.0 
Christmas cards: 
Counter cards 3367.5 
Packaged cards, includ- 2,248.0 
ing boxed cars 9921.9 


Valentine cards 1575.8 
Mother's Day cards 3121.3 lss30 
Seasonal cards, other 
than Christmas, Valentine, 
and Mother's Day 3356.2 (x) 
Other greeting cards: 
Counter cards 31,606. 1 (x) 
Packaged cards, includ- 


ing boxed cards 1462.3 (x) 



































Note: In 1977 Census of Manufactures, shipments data for establishments of small companies, typically those with fewer than 5 employees, were estimated 
from administrative records data rather than collected from respondents. These shipments figures are included in codes ending with “002”. In both 1972 and 


1977 Census of Manufactures, products not completely identified on standard forms were coded to appropriate product class (5 digits) followed by “00”, 
or in some cases to appropriate product group (4 digits) followed by “000”. 





SUMMER 1980 


Table 2 Continued 


(x) Not applicable. (n.a.)}—Not available. (n.s.k.)—Not specified by kind. 


(N.C.)—Not comparable. 


‘Includes quantity and value of products reported not only by establishments classified in this industry, but also by establishments classified in other 
industries but shipping these products as secondary products. 


2Does not include greeting cards, not specified by kind (SIC 27711 00). 


3For some establishments, data have been estimated, based on quantity-value relationships of reported data; 10-19 percent of each quantity figure was 
estimated in 1977. 


Source: U.S. Department of Commerce, Bureau of the Census. 
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UNION WAGES IN THE U.S. PRINTING TRADES 


by Charles R. Cook 


. survey of collective bargaining agreements between 
pi ating trade unions and employers in major U.S. cities is 
cc iducted each year by the Occupational Wage Structures 
D vision of the Office of Wages and Industrial Relations, 
B i of Labor Statistics (BLS), U.S. Department of 
L. »or. Data are based on union rates in effect on September 
1, 978, reported for approximately 84,000 printing trades 
wi rkers in 63 cities. The information was obtained 
pr narily from questionnaires sent to local union officials. 
{I| some instances, Government representatives visted the 
lo al officials to obtain the desired information.] 

our printing trades unions represented virtually ail of 
th workers included in the study. Hand compositors, 
m lune operators, and machine tenders are represented by 
th International Typographical Union (ITU). The Graphic 
Arts International Union (GAIU) represents © bindery 
w rkers, bookbinders, photoengravers, and most craft 
w rkers under commercial lithography contracts. Press 
0, erators and press assistants—-outside of commercial 
liihography—electrotypers, and stereotypers are 
reoresented by the International Printing and Graphic 
C: .amunications Union (IPGCU), and mailers by the 
Ii ernational Mailers’ Union (IMU). 

he union wage rates and hours reported were established 
th ough collective bargaining, and defined as (1) the basic 
(minimum) wage rates—excluding holiday, vacation, or 
ot er benefit payments made regularly or credited to the 
wi rker each pay period—and (2) the maximum schedules of 
hi urs at straight-time rates. Rates over the negotiated 
minimum, which may be paid for special qualifications, 
an.ong other reasons, are excluded. 


Wage Trends 


Hourly wage rates for members of printing trades unions 
in reased by 7.0 percent during the 14-month period July 1, 
14 7, to September |, 1978. By industry segment, the 
increase averaged 7.4 percent for book and job shops, 5.6 
percent for newspaper plants, and 8.6 percent for 
commercial lithographic (offset) printing plants. 

Converting the 14-month increase of 7.0 percent for all 
trades to an annual percentage change results in a 6.0 
percent increase. This was the smallest 12-month increase 
reported for printing trades union members during the 
Seventies. It followed increases of 6.9 percent recorded for 
1975-76 and 6.6 percent for July 1976-July 1977. A review of 
wage rates on an annual basis is presented below: 


Percent increases in average union wage rates in printing 
trades,' United States, 1968-78. 





Commercial 
Year All printing | Book and job | Newspaper | lithography 
trades shops plants shops 





July to July: 
1968-69 | a 6.6 7.6 
1969-70 3 | ‘ 7.9 9.7 
1970-71 ! \ 10.2 9.5 
1971-72 J 8.3 6.9 
1972-73 ¢ ' 5.6 5.5 
1973-74 : 8.6 9.1 
1974-75 : , 8.2 8.4 
1975-76 . . 7.1 6.5 
1976-77 . . 6.2 6.6 
1977-782 . . 4.8 7.3 

















‘Basic (minimum) wage rates, excluding holiday, vacation, or other 
benefit payments made or regularly credited to the worker each pay period. 

2Because a change in the survey reference month lengthened the period 
between the 1977 and 1978 surveys the actual July 1977-September 1978 
increases were prorated to a 12-month period. 


Percent Changes 


Overall, the July 1977-September 1978 increase raised 
the wage rate index for all printing trades to 219.2 
(1967=100). The corresponding wage index for book and job 
shops was 221.9; for newspaper plants, 215.0; and for 
lithography shops, 221.2. Since 1967, occupational wage 
rates have increased most rapidly for bindery workers, 
whose wage rate index stood at 249.5 in 1978, while the 
smallest cumulative gain was for electrotypers in book and 
job shops, whose 1978 index was 185.7. 

Between July 1, 1977, and September 1, 1978, increases 
for occupational groups studied separately in book and job 
shops ranged from 3.6 percent for press assistants and 
feeders to 9.5 percent for platen press operators. Over the 
Same period, increases in the two other printing trades 
branches fell within narrower ranges: in newspaper plants, 
increases ranged from 4.3 percent for stereotypers to 6.4 
percent for web press operators; in lithography shops, the 
spread was from 7.1 percent for scanner operators to 9.3 
percent for press assistants and feeders. 


Most Workers Get Increase 


About seven-eighths of the union membership covered by 
the survey received wage rate increases between July 1, 1977, 
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and September |, 1978. By industry branch, wage rates 
advanced for 92 percent of the members in book and job 
shops, 72 percent in newspaper plants, and 99 percent in 
lithography shops. Such differences in the proportion of 
workers receiving increases and in overall trade increases 
resulted, in part, from variations in the timing of increases 
and negotiations. For example, the average wage rate 
increase for newspaper plants (5.6 percent) was dampened, 
in part, because contract negotiations in Atlanta, Boston, 
and New York City (accounting for one-eighth of 
newspaper membership surveyed) were still being 
conducted at the time of the 1978 survey. Excluding these 
cities, the newspaper increase would have been 6.4 
percent. 

Changes in regional averages between July 1977 and 
September 1978 were primarily influenced by variations in 
wage increases reported in the major cities in each region. 
The smallest regional increase was 5.2 percent for the 
Middle Atlantic region, reflecting, in part, the relatively 
small gain in New York City (4.4 percent)—where the 
largest number of printing trades workers in that region 
were located. In contrast, the majority of West Coast cities 
reported increases of from 9 to I1 percent, resulting in an 
increase for the Pacific region of 9.6 percent, the highest 
among all nine regions studied. 

Variations in regional increases in average wages during 
this period were also infiuenced by differences in the 
distribution of workers among printing branches. For 
example, the modest increase in New England (5.5 percent) 
resulted, to a degree, from the relatively small proportion of 
printing trades workers in that region in commercial 
lithography shops. If the printing branch mix in New 
England were standardized to duplicate that of printing 
trades members for the Nation as a whole, New England’s 
increase would have been 6.5 percent, significantly closer to 
the middle range of all regional increases and the overall 
national increase of 7 percent. 


Hourly Rates by Group 


Union wage rates in the printing trades averaged $9.07 an 
hour on September |, 1978. Averages by industry branch 
were: $8.51 for book and job shops; $9.23 for newspaper 
plants ($8.97 if limited to day shifts and $9.50 for night 
shifts); and $10.03 for commercial lithography shops. 

Prevalence of nightwork in newspaper plants tended to 
increase differences between the three industry branches. 
One-half of the union members in newspapers were reported 
on night shifts at the time of the survey. Nationwide, the 
overall pay differential for night shifts over day shifts in 
newspaper plants amounted to 53 cents an hour. Nightwork 
differentials were found in all but | of the 58 cities reporting 
unionized newspaper trades; the size of such differentials 
and the proportion of members receiving them, however, 
varied widely by city and occupation. 

In addition, nationwide pay differences among industry 
branches reflected variations in the distribution of union 
members among the cities surveyed as well as differences in 
industry pay relationships within cities. For example, the 
all-city average for lithography was 18 percent above book 
and job shops. As indicated in the following table, when 


comparisons were limited to the six largest cities, the 
difference narrowed to 8 percent, primarily because of the 
pay relationships between the two branches in New York 
City. Unlike the national wage pattern, New Y ork City’s pay 
levels were slightly higher in book and job shops than in 
lithography. New York accounted for just over one-half of 
the union members in book and jobs shops in the six cities 
and two-fifths of those in lithography shops; nationally, its 
corresponding proportions were about one-fifth each. 


Wage relationships among printing trades in the 6 largest 
cities, September 1, 1978 
Pay relatives 
(Book and job average=100) 








Newspaper Lithography 
plants shops 
(daywork) 





Se sos ccevekwnne 108 118 
6 cities, total! 104 108 
Chicago 103 113 
Detroit 108 118 
Houston 100 110 
Los Angeles 120 123 
New York 104 98 
Philadelphia 118 138 











'All cities of at least | million inhabitants, according to the 1970 census. 


Geographic Averages 


Regionally, average wage rates for all printing trades 
ranged from $7.29 in the Southwest to $9.62 in the Pacific. 
By industry branch, the Southwest reported the lowest 
averages for book and job shops ($6.96) and for lithography 
shops ($7.27), while the Southeast had the lowest average 
for newspaper workers ($7.12). The Middle Atlantic and 
Pacific regions had the highest averages for book and job 
shops ($9.00 and $8.97, respectively), with the latter region 
also reporting the top averages for newspaper plants ($9.95) 
and lithography shops ($10.64). 

Although less important than regional location, city 
population size also seemed to be related to wage levels. For 
example, on September |, 1978, wage rates in cities of at 
least | million inhabitants averaged $9.86, 10 percent more 
than in cities of 500,000 to | million ($8.97); they were 14 
percent more than in cities of 250,000 to 500,000 ($8.67 ), and 
22 percent more than in cities of 100,000 to 250,000 ($8.06). 
There was considerable overlapping, however, of city 
averages among population size groups. Fremont, 
California, for example, a city in the smallest s:¢. 2roup 
studied, reported an average wage ($9.43) that | 
than 16 of the 20 cities of the medium-sized ~roup. 
Conversely, 13 of these 20 cities in population group I! also 
had higher averages than those reported for Housica and 
Philadelphia, 2 of the 6 largest cities. Regional aud city 
averages were influenced by various factors, including 
differences in occupational staffing patterns and collective 
bargaining cycles. Table 13 presents detailed wage 
information—industry branch—by city and for selected 
occupational groups in each of the 63 cities studied. 





Complete Report Available 


The full report, UNION WAGES AND BENEFITS: 
PRINTING TRADES, September |, 1978 (bulletin 2049), 
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is available through any regional office of the Bureau of 
Labor Statistics, U.S. Department of Labor, or from the 
Superintendent of Documents, U.S. Government Printing 
Office, Washington, D.C. 20402. 
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Table 1.—Average wage rates and changes by trade: United States 
(Average union hourly wage rates in the printing trades, September 1, 1978, and changes in rates, July 1, 1977-September 1, 1978) 





2 
Trade Average rate per Change from July |, 1977 


hour! Cents per hour Percent 
All printing trades $9.07 59 7.0 


Book and job 8.51 58 7.4 
Bindery workers (journeymen II) 5.90 48 8.8 
Bookbinders (journeymen I) 8.61 56 
Compositors, hand 9.64 67 
Electrotypers 8.19 42 
Machine operators 9.38 63 
Machine tenders (machinists) 9.80 73 
Mailers 6.44 26 
Photoengravers 10.51 77 
Press assistants and feeders 8.52 30 
Press operators, cylinder : 67 
Press operators, platen . 69 
Stereotypers ‘ 54 
Camera operators ; 58 
Platemakers . 52 
Strippers ; 67 


Newspapers ; ae 
Daywork A 51 
Nightwork : 48 

Compositors, hand 
Daywork 
Nightwork 
Machine operators 
Daywork 
Nightwork 
Machine tenders (machinists) 
Daywork 
Nightwork 
Mailers 
Daywork 
Nightwork 
Photoengravers : 56 
Daywork : 59 
Nightwork i 54 
Press operators, web (journeymen) , 56 
Daywork : 55 
Nightwork ‘ 56 
Press operators-in-charge 10.14 58 
Daywork 9.48 60 
Nightwork 10.65 56 
Stereotypers 9.65 41 
Daywork 8.95 48 
Nightwork ... 10.17 36 








Lithography? 10.03 80 
Artists 10.56 83 
Camera operators 10.43 85 
Platemakers 10.15 80 
Press assistants and feeders 8.96 77 
Press operators, offset 10.31 80 
Scanners 12.13 83 


Strippers 10.28 81 














| Average rates based on all rates in effect Sept. 1, 1978; each union rate was weighted by the number of union members at each reported 
rate. 

2Based on comparable rates for 1977 and 1978, and weighted by the number of union members at each reported rate in 1978. 

3Relatively few workers in book and job or lithography shops were employed on nightwork; therefore, data on such workers were ex- 
cluded from the survey. 


Note: Variations in the size of annual increases from survey to survey may reflect, in part, variations in timing of negotiations. Wage 
rates and increases indicated reflect rates available on Sept. | of the survey year, and do not include increases made later that are retro- 
active to Sept. | or before. Such retroactive increases are included in the wage rates reported in the following year’s survey. 





Table 2.— Wage rate distribution by trade: United States 


(Percent distribution of union printing trades workers, September |, 1978) 
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Average 
rate per 
hour 


Percent of union workers whose rates per hour were— 





$5.00 
and 

under 

$5.50 


$6.00 


$6.50 


$6.50 


$7.00 


$7.00 


$7.50 


$7.50 


$8.00 


$8.00 


$8.50 


$8.50 
$9.00 


Ss! oe 


- and 
$12.00 


$9.00} $9.50 


$9.50}$10.00 





All printing trades 


All printing trades 


Book and job 
Bindery workers (journeymen II) 
Bookbinders (journeymen I) 
Compositors, hand 
Electrotypers . 
Machine operators 
Machine tenders (machinists) 
Mailers 
Photoengravers 
Press assistants and feeders 
Press operators, cylinder 
Press operators, platen 
Stereotypers 
Camera operators 
Platemakers 
Strippers 


Newspapers 
Daywork 
Nightwork 

Compositors, hand 
Daywork 
Nightwork 

Machine operators 
Daywork 
Nightwork 

Machine tenders (machinists) 
Daywork 
Nightwork 

Mailers 


Nightwork 
Photoengravers 
Daywork 
Nightwork 
Press operators, web (journeymen) 
Daywork 
Nightwork 
Press operators-in-charge 
Daywork 
Nightwork 
Stereotypers 
Daywork 
Nightwork 


Lithography 
Artists 
Camera operators 
Platemakers 
Press assistants and feeders 
Press operators, offset 


Strippers 


1.4 


$9.07 


8.51 
5.90 
8.61 
9.64 
8.19 
9.38 
9.80 
6.44 
10.51 
8.52 
8.91 
7.88 
9.10 
9.18 
8.44 
9.17 


9.23 
8.97 
9.50 
9.11 
8.94 
9.29 
9.49 
9.16 
9.74 
9.65 
9.48 
9.85 
8.79 
8.55 
9.05 
9.93 
9.84 
10.04 
9.26 
8.94 
9.58 
10.14 
9.48 
10.65 
9.65 
8.95 
10.17 


10.03 
10.56 
10.43 
10.15 

8.96 
10.31 
12.13 
10.28 








Qe 


() 


2.1 


eee) ee 


wa 
~ 
N 








live 


| ine & 


=-N 
-o 


NN 
“79 ie 


lenw!l oewl aw! avwaaa 


4.1 


~ 
o 


we >, , 
owe! iw | 


uc | 


NWN NNPNNS > 
Swe oOwWrnUSonoo 


e=-vn 
> ON 





5.0 


4.1 
6.1 


7.8 
1.1 
14.4 
1.0 
2.0 
8 
3.4 
5.3 


7.5 
6.0 


3.2 
3.3 
3.2 
4.6 
5.3 
4.0 
4.9 
5.4 
4.5 
2.7 
2.7 


Pee. + ae 
| Se ae te bie bn oe 


we 
wuUeon 


Berar 


l wl %& 





ie | & 20 


6.1 


5.0 


7.8 


7.1 
7.1 


9.8 
9.0 
1.4 
11.3 
$.2 


6.0 


WNWKWADAH 
VK ARN 


| to 





8.0 


6.1 


6.2 


8.7 


9.2 
6.4 
1.8 

2 


6.8 


6.1 
9.2 
3.8 
8.0 
9.2 
6.5 
10.3 
14.4 
5.8 
2.1 
2.1 
2.1 
6.9 
9.1 
4.6 
4.4 
4.8 
4.0 
4.1 
5.1 
3.4 


2.1 
1.0 
2.0 
1.9 
5.0 
1.2 





1.0 


9.5 


8.0 


9.0 
1.1 
7.8 





13.4 


a3 


9.5 








over 
8.1 


12.9 | 19.5 4.1 


13.4 | 12.9 


9.3 | 88 


9.2 


Pe) 
| 


N 


7.7 


low 


8.7 
7.0 
2.0 
6.0 


6.3 


4.8 
4.2 
5.4 


wa 
ae wt Oe 
—Dmaenwoo 


a 


Ras 
van! | 

















'Workers were distributed as follows: 10.0 percent at $4.50 and under $5; and 5.2 percent under $4.50. 
2All workers were between $12 and under $12.50. 


3Less than 0.05 percent. 


‘Workers were distributed as follows: 68.2 percent between $12 and under $12.50; and 5.6 percent at $12.50 and over. 


Note: Because of rounding, sums of individual items may not equal 100. Dash indicates no rates reported for specified interval. 
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Table 3.—Cents-per-hour changes in wage rates by trade: United States 
(Union printing trades, July 1, 1977-September 1, 1978) 





Percent of workers affected by cents-per-hour increases of — 





Percent of 
workers 
affected by 100 
wage rate - 
increases 40 110 


All printing trades 86.7 \ : ‘ ; . : . 2.8 





Book and job 92.4 ; : . ; 1.9 
Bindery workers (journeymen II) 97.6 . 4 : 3 
Bookbinders (journeymen 1) 99.8 , : ’ : ’ 3 
Compositors, hand 95.2 — : i \ . . . 4.4 
Electrotypers 86.1 : ’ / ; A _— 
Machine operators 94.4 F ; ‘ . . 3.0 
Machine tenders (machinists) 96.6 ’ d f ; . 3.8 

40.6 ; . . - ‘ -- 
Photoengravers 100.0 
Press assistants and feeders 49.4 
Press operators, cylinder 95.8 
Press operators, platen 97.4 
Stereotypers 100.0 
Camera operators 82.5 
Platemakers 81.5 

Strippers 88.6 


Newspapers 72.1 
Daywork 75.1 
Nightwork 69.1 

Compositors, hand 81.4 
Daywork 82.1 
Nightwork 80.6 

Machine operators 76.3 
Daywork 80.2 
Nightwork 73.3 

Machine tenders (machinists) 86.4 
Daywork 87.3 
Nightwork 85.4 

Mailers 57.3 
Daywork 62.9 
Nightwork $1.2 

Photoengravers 82.1 
Daywork 84.2 
Nightwork 79.7 

Press operators, web (journeymen) 69.5 
Daywork 71.2 
Nightwork 67.7 

Press operators-in-charge 63.3 
Daywork 74.8 - - - - 
Nightwork 54.3 - - . ‘ 9.7 

Stereotypers 60.7 - - 

Daywork 72.3 - - ; 
Nightwork $2.3 - - : f 5.4 : — 
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35 
5.1 
1.8 
7.2 
5.3 
9.2 
1.3 
1.5 
1.1 
3.4 
3.1 


No 
wr 


2S 
Conan 


w 
IN 


Lithography 99.9 d ; ; ; 3.4] 9.4 . 14.3 
Artists 99.8 ; : : 13.8 * 16.7 
Camera operators 99.9 , : : . 7.9 . 13.2 
Platemakers 99.9 j : a ' 10.8 A 13.8 
Press assistants and feeders 100.0 i - ; : ’ 11.6 ‘ 13.3 
Press operators, offset 99.8 . d ; ‘ 3 6.2 ‘ 15.3 

100.0 - - 3.9 - 

Strippers 100.0 - ; , , é 12.5 A 14.2 


'Less than 0.05 percent. 


















































Note: Because of rounding, sums of individual items may not equal 100. Dash indicates no changes reported for specified interval. 
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Table 4.—Percent changes in wage rates by trade: United States 
(Union printing trades, July 1, 1977-September 1, 1978) 





Percent af- 
fected by— Percent of workers affected by increases of — 





In- No 7 6 8 
crease jchange - - - 
6 8 10 





All printing trades . i ; : 0} 23.4| 22.6 


© 
a 


Book and job . . . 27.1 8 
Bindery workers (journeymen II) : : 8 . 23.4 . a 
Bookbinders (journeymen I) ; , d 27.9 0 
Compositors, hand 5 . , 22.7 . Be 
Electrotypers : 13.4 — 
Machine operators i . 20.5 6 
Machine tenders (machinists) . . 9.6 P 5.1 
Mailers . ‘ 20.6 1.2 
Photoengravers : ‘ 43.0 9. 
Press assistants and feeders } . : . 19.5 t 2.6 
Press operators, cylinder . ‘ d , 33.6 4.4 
Press operators, cylinder ; . ‘ ; 33.6 a4 
Press operators, platen ‘ : 2) 24.9 
Stereotypers ! 22.0 . — 
Camera operators : . 9} 36.9 ' 8.7 
Platemakers ; ; . 36.3 } 9.9 
Strippers ‘ : 23.3 4.8 


— @Onw 
~~ = ~~) oe 


lal wreww 


-nN 
ww 


a 
wuuol | 


N 
N 


Newspapers 21.6 . 5.5 


23.2 ; ’ 6.5 
20.1 ; 4.5 
24.1 é 6.8 
23.8 t 7.3 
24.5 ; 6.3 
15.8 , 4.2 
14.2 , 2.8 
16.3 ; 3.0 
4 ‘ 18.8 . 3.0 

Nightwork . - 13.5 } 3.1 
Mailers 14.2] 7.5 . 5.9 

Daywork 15.6} 9.5 . 6.2 

Nightwork 12.8} 5.4 ‘ 5.5 
Photoengravers 43.0); 29 3.4 


53.9} 1.4 : 2.7 
30.0} 4.6 4.2 
24.8) 88 : 5.8 
25.0} 7.7 ; 7.9 
24.7 : 3.7 
22.6} 5.3 ‘ 5.9 
. 30.3} 6.8 , 9.3 

Nightwork . — ! 16.6} 4.2 . 3.3 
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Daywork ‘ ; 28.7 

Nightwork . . 26.3 
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Lithography 18.4) 49.4 : 6.4 


23.1} 41.8 ’ 3.3 
19.2] 32.8 . 2.8 
18.5] 47.4 . 9.4 
13.5] 51.6 11.9 
19.6} 53.7 3.3 
85.6} 10.5 _ 
18.2] 51.7 , 7.5 


Camera operators 
Platemakers 
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Strippers (') 
'Less than 0.05 percent 

















Note: Because of rounding, sums of individual items may not equal 100. Dash indicates no changes reported for specified interval. 





SUMMER 1980 


Table 5.—Weekly hours: United States 
(Union printing trades, September 1, 1978) 





Percent of workers whose straight-time hours per week were— 





Average 
weekly Over 30 Over 35 Over 37.5 
weekly and and J and 
hours under 35 under 37.5 under 40 


All printing trades 35.8 : 11.9 . 14.6 ' 1.2 





Book and job 35.8 16.7 8.8 
Bindery workers (journeymen I1) ; 35.8 9.0 20.4 
Bookbinders (journeymen I) 35.5 15.7 15.7 
Compositors, hand 35.9 31.6 . 7.2 
Electrotypers 36.1 — 14.1 
Machine operators 36.1 - 27.7 7.8 
Machine tenders (machinists) 35.7 32.8 2.9 

36.8 3.3 1.2 

Photoengravers 34.9 10.0 1.1 

Press assistants and feeders 35.4 49.2 

Press operators, cylinder 36.3 a 

Press operators, platen 36.3 — 

Stereotypers , 35.5 — 

Camera operators 36.1 13.7 

Platemakers 36.5 13.4 

Strippers 36.0 - 7.0 
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Newspapers 36.0 8 
Daywork 36.5 3.7 


Nightwork 35.6 : 
Compositors, hand 36.2 _ 6.2 
Daywork 36.4 5.6 
Nightwork 36.0 6.7 
Machine operators 35.9 
36.1 
Nightwork 35.7 
Machine tenders (machinists) 35.9 
Daywork 36.0 
Nightwork 35.7 
Mailers 36.2 
Daywork 36.8 
Nightwork 35.5 
Photoengravers 36.1 
36.2 
Nightwork 36.0 
Press operators, web (journeymen) 35.9 
36.7 
Nightwork 35.1 
Press operators-in-charge 35.6 
Daywork 36.9 
Nightwork 34.6 
Stereotypers 35.2 
37.2 
37.2 
Nightwork 33.7 


linwe 


Lithography 35.3 
Artists 35.1 
Camera operators 35.2 
Platemakers 35.2 

35.2 

Press operators, offset 35.4 

Scanners 35.0 

Strippers 35.2 


'Less than 0.05 percent. 





























Note: Because of rounding, sums of individual items may not equal 100. Dash indicates no hours reported for specified interval. 





PRINTING AND PUBLISHING 


Table 6.—Average wage rates by trade: Regions 
(Union printing trades, September |, 1978) 





Region! 





United 
States New Middle South- Great Middle 
England | Atlantic west Lakes West | Mountain | Pacific 


All printing trades $9.07 $8.64 $9.52 $7.29 $9.11 $8.45 $8.52 $9.62 





Book and job 8.51 8.45 9.00 , 6.96 8.28 7.69 7.47 8.97 
Bindery workers (journeymen II) 5.90 5.70 5.54 4.53 5.90 5.64 5.25 7.05 
Bookbinders (journeymen 1!) 8.61 8.09 8.52 6.66 8.72 8.56 7.83 8.94 
Compositors, hand 9.64 8.13 11.56 5 7.73 8.94 8.18 7.43 8.97 
Electrotypers 8.19 6.65 8.79 . 8.48 8.10 7.45 —~ 8.60 
Machine operators 9.38 8.34 11.46 7.59 8.87 8.12 7.35 9.11 
Machine tenders (machinists) 9.80 8.53 11.81 8.24 8.74 8.00 7.28 9.31 

6.44 5.17 5.57 ~ 8.57 8.75 _— 8.32 

Photoengravers 10.51 10.22 10.30 7.03 10.99 8.97 — 10.46 

Press assistants and feeders 8.52 7.56 9.35 6.04 7.85 8.28 7.29 7.27 

Press operators, cylinder 8.91 7.59 8.50 ‘ ; 7.40 8.80 9.42 7.96 9.67 

Press operators, platen 7.88 7.29 7.51 , =_ 7.78 8.78 8.03 9.03 

Stereotypers 9.10 _ 9.20 - 9.37 — — 

Camera operators 9.18 7.75 9.58 8.54 8.91 10.10 9.69 9.87 

Platemakers 8.44 7.04 9.31 7.89 8.82 9.71 9.39 8.11 

Strippers 9.17 7.16 9.37 . 8.32 8.79 9.63 9.14 10.36 


Newspapers 9.23 8.69 9.95 . 7.51 9.32 8.70 8.84 9.95 
Daywork 8.97 8.31 9.36 7.39 9.09 8.62 8.83 9.84 
Nightwork 9.50 9.11 10.36 7.61 9.62 8.80 8.85 10.07 

Compositors, hand 9.11 8.16 10.19 : 7.47 9.49 8.51 8.85 9.75 
Daywork 8.94 7.99 9.97 7.36 9.21 8.43 8.82 9.71 
Nightwork 9.29 8.41 10.40 7.55 9.82 8.58 8.89 9.80 

Machine operators 9.49 8.41 10.46 7.32 9.50 9.96 8.61 10.02 
Daywork 9.16 7.71 9.93 7.24 9.24 9.85 8.59 9.96 
Nightwork 9.74 8.70 10.82 7.40 9.77 10.04 8.64 10.08 

Machine tenders (machinists) 9.65 8.18 10.37 7.90 9.47 8.43 8.64 10.50 
Daywork 9.48 8.03 10.17 9.40 7.83 9.25 8.29 8.47 10.39 
Nightwork 9.85 8.36 10.54 . 7.97 9.82 8.57 8.98 10.61 

Mailers 8.79 9.01 9.19 7.06 8.86 8.62 8.28 9.08 
Daywork 8.55 8.58 8.64 8.54 7.07 8.71 8.48 8.20 9.00 
Nightwork 9.05 9.81 9.64 8.69 7.05 9.12 8.76 8.36 9.21 

Photoengravers 9.93 10.06 10.47 9.99 7.43 9.78 9.21 10.79 11.38 
Daywork 9.84 9.90 10.19 9.90 6.93 9.45 9.02 10.80 11.30 
Nightwork 10.04 10.24 10.79 10.08 7.64 10.22 9.60 10.78 11.52 

Press operators, web (journeymen) 9.26 9.26 9.96 8.55 . 8.33 9.12 8.65 8.87 10.09 
Daywork 8.94 8.59 9.03 8.44 . 8.08 9.03 8.68 8.87 9.92 
Nightwork 9.58 10.00 10.40 8.67 . 8.58 9.28 8.01 8.87 10.25 

Press operators-in-charge 10.14 10.59 10.78 9.24 . 8.92 9.73 9.53 9.80 10.85 
Daywork 9.48 9.32 9.49 9.12 8.68 9.47 9.33 9.55 10.68 
Nightwork 10.65 11.83 11.20 9.37 9.16 10.13 9.91 10.16 11.00 

Stereotypers 9.65 - 10.73 7.67 — _ 9.60 7.83 9.19 10.03 
Daywork 8.95 _ 9.32 7.56 — -- 9.37 7.73 9.24 — 
Nightwork 10.17 _ 11.33 7.78 = - 9.80 7.95 9.03 10.03 


Lithography 10.03 9.12 | 10.03 9.20 7.55 7.27 | 10.34 9.33 8.50 | 10.64 


Artists 10.56 9.62 10.41 9.94 7.87 6.43 10.70 10.18 _ 11.11 
CORIOIR GRGOTRSTS oc ccccccccccccccceccecss 10.43 9.57 10.29 9.54 7.79 7.93 10.64 10.07 8.96 11.16 
Platemakers 10.15 9.31 10.06 8.89 7.71 7.82 10.33 9.84 8.52 10.76 
Press assistants and feeders 8.96 8.36 9.25 8.24 5.50 6.06 9.26 8.45 8.11 8.95 
Press operators, offset 10.31 9.11 10.23 9.79 8.17 7.32 10.85 9.45 8.09 11.04 
Scanners 12.13 11.23 12.45 — -- _ 12.84 ~ _ _ 
Strippers 10.28 9.39 10.08 9.19 8.50 7.79 10.53 9.57 8.78 10.94 


'The regions referred to in this study include: New England—Connecticut, Maine, Massachusetts, New Hampshire, Rhode Island, and Vermont; Middle 
Atlantic—New Jersey, New York, and Pennsylvania; Border States— Delaware, District of Columbia, Kentucky, Maryland, Virginia, and West Virginia; 
Southeast — Alabama, Florida, Georgia, Mississippi, North Carolina, South Carolina, and Tennessee; Southwest—Arkansas, Louisiana, Oklahoma, and 
Texas; Great Lakes—Illinois, Indiana, Michigan, Minnesota, Ohio, and Wisconsin; Middle West—lowa, Kansas, Missouri, Nebraska, North Dakota, and 
South Dakota; Mountain— Arizona, Colorado, Idaho, Montana, New Mexico, Utah, and Wyoming; Pacific —Alaska, California, Hawaii, Nevada, Oregon, 
and Washington. 



































Note: Dash indicates no data reported. 
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Table 7.—Average wage rates: Selected cities by industry branch and population group 
(Union printing trades, September 1, 1978) 





All print- | Book All print- | Book 
City and population group ing and News- Litho- City and population group ing and Litho- 
trades job! paper graphy trades job! graphy 
All cities $9.07 $8.51 $9.23 | $10.03 Buffalo, N.Y $8.79 $7.29 $10.24 
Cincinnati, Ohio 9.49 8.04 10.55 
Population group I Fost Worth, Tex. ....c.cced 6.53 6.21 7.06 
(1,000,000 and over) 9.86 9.55 9.91 10.36 Honolulu, Hawaii 9.35 7.29 9.13 
Chicago, III 10.01 9.51 9.76 10.72 Long Beach, Calif. ......... 9.14 
Detroit, Mich 9.24 8.63 9.32 10.18 Louisville, Ky 9.47 . 8.63 
Houston, Tex 8.14 8.12 8.12 8.94 ENN FOS. 6 stecccdccessed 6.75 
Los Angeles, Calif. 9.80 8.71 10.48 10.74 Minneapolis-St. Paul, Minn. 8.77 . 
. 4. 44 Sarr * 10.35 10.27 10.72 10.02 Nashville-Davidson, Tenn. .. 6.76 . .73 7.12 
Philadelphia, Pa 8.19 7.29 8.63 10.07 PE, UE osarccteonecon 9.70 
Norfolk, Va. 6.91 
Population group Il CD, FOUR. ccscccccesced 7.47 
(500,000 to 1,000,000) 8.97 8.02 9.39 10.15 a ee 9.27 
ka 8.14 7.32 8.89 7.72 Rochester, N. 8.70 
SE, HEEL. ce vevecececcsen 8.9 17.91 9.39 9.68 Sacramento, Calif. ......... 10.05 : 9.96 
Cleveland, Ohio 8.64 8.04 8.76 9.41 Toledo, Ohio 8.92 : 9.15 
Columbus, Ohio 8.14 7.62 9.20 9.09 Wichita, Kans 8.11 : 7.66 
Dallas, Tex 7.01 5.73 7.62 9.54 
i A SS ee 9.02 7.50 9.88 9.04 Population group IV 
Indianapolis, Ind. ............ 8.77 7.61 9.81 10.73 (100,000 to 250,000) 8.06 8.25 
SR, PO eee ccccccscd 5.52 - 5.52 — Albany, N.Y 7.60 7.66 
a i Sree 8.98 8.45 8.75 10.76 Chatanooga, Tenn 6.57 6.25 
Memphis, Tenn. ............- 8.04 7.79 8.17 - ke eee 8.30 7.95 8.65 
PEE, WOU coccccscccees 9.54 8.44 8.90 10.72 8 ee 9.43 9.35 
ae 6.25 6.25 — — Fresno, Calif 9.09 8.20 9.51 
Phoenix, Ariz 8.50 6.52 9.04 6.81 Grand Rapids, Mich. ....... 7.67 6.33 8.77 
PCM Suvcvsurvecvees 8.62 7.16 9.48 9.25 Hammond, Ind. ........... 7.16 7.08 8.22 
St. Louis, Mo 8.59 7.46 9.66 9.48 New Bedford, Mass. 6.77 5.77 7.22 
Sen Antonio, Tex. ......00000 6.72 5.73 7.10 4.85 New Haven, Conn 6.94 7.36 6.61 
Sen Diego, Calf. ....ccccccee 9.63 8.63 9.97 10.30 Providence, R.1. ........004 9.25 7.55 9.66 
San Francisco, Calif. ......... 9.97 8.97 10.32 10.60 Rockford, Ill 8.09 8.15 8.07 
ME, WEE. cbaweceisosesed 9.90 8.89 10.36 11.06 St. Petersburg, Fla. ........ 5.10 5.10 
Washington, D.C 9.45 9.05 9.74 9.89 Salt Lake City, Utah 7.94 8.86 7.85 
Santa Ana, Calif. .......... 7.64 7.64 
Population group III Scranton, Pa 6.94 5.81 9 16 
(250,000 to 500,000) 8.67 7.88 8.92 9.77 A See 8.39 7.63 8.84 
Akron, Ohio 8.83 7.25 9.37 9.23 Stamford, Conn - 9.77 10.19 8.43 
Atlanta, Ga 7.84 7.70 7.76 8.77 






































'The average in the book and job tabulation includes rates for semiskilled bindery workers and press assistants and feeders as well as the highly skilled 


journeymen composing room and pressroom workers, and others. The number of semiskilled workers organized in a city may influence the average for the 
city. 


Note: Dash indicates no data reported. 





PRINTING AND PUBLISHING 


Table 8.—Average wage rates: Selected cities by industry branch and region 
(Union printing trades, September |, 1978) 





|All print-| Book All print- | Book 
City and region! ing and News- Litho- City and region! ing and News- Litho- 
trades job? paper | graphy trades job? paper | graphy 
All cities $9.07 $8.51 $9.23 | $10.03 || Great Lakes $9.11 $8.29 $9.32 | $10.34 
Akron, Ohio (III) 8.83 7.25 9.37 9.23 
New England 8.64 8.45 8.69 9.12 Chicago, Ill. (1) 10.01 9.51 9.76 10.72 
Boston, Mass. (II) 8.91 7.91 9.39 9.68 Cincinnati, Ohio (111) 9.49 8.04 9.27 10.55 
New Bedford, Mass. (IV) 6.77 5.77 7.22 5.74 Cleveland, Ohio (11) 8.64 8.04 8.76 9.41 
New Haven, Conn. (IV) 6.94 7.36 6.61 8.10 Columbus, Ohio (II) 8.14 7.62 9.20 9.09 
Providence, R.I1. (IV) 9.25 7.55 9.66 9.14 Detroit, Mich. (1) 9.24 8.63 9.32 10.18 
Stamford, Conn. (IV) 9.77 10.19 8.43 9.41 Flint, Mich. (IV) 8.30 7.95 8.65 — 
Grand Rapids, Mich. (IV) 7.67 6.33 8.77 7.9% 
Middle Atlantic 9.49 8.97 9.92 10.03 Hammond, Ind. (IV) 7.16 7.08 8.22 _ 
Albany, N.Y. (IV) 7.60 7.24 7.66 8.14 Indianapolis, Ind. (11) 8.77 7.61 9.81 10.73 
Buffalo, N.Y. (III) 8.79 7.29 9.57 10.24 Milwaukee, Wis. (il) 9.54 8.44 8.90 10.72 
New York, N.Y. (1) 10.35 10.27 10.72 10.02 Minneapolis-St. Paul, Minn. (III) 8.77 8.00 9.93 10.48 
Newark, N.J. (111) 9.70 8.63 11.18 10.19 Rockford, Ill. (IV) 8.09 8.15 8.07 _ 
Philadelphia, Pa. (1) 8.19 7.29 8.63 10.07 Toledo, Ohio (III) 8.92 7.32 9.15 9.75 
Pttsburgh, Pa. (II) 8.62 7.16 9.48 9.25 
Rucisester, N.Y. (111) 8.70 6.70 8.80 10.69 || Middle West 8.44 7.69 8.70 9.27 
Scranton, Pa. (IV) 6.94 5.81 9.16 8.56 Kansas City, Mo. (Il) 8.98 8.45 8.75 10.76 
Omaha, Nebr. (III) 7.47 6.97 7.75 7.25 
Border States 8.86 8.74 8.90 9.20 St. Louis, Mo. (11) 8.59 7.46 9.66 9.48 
Baltimore, Md. (11) 8.14 7.32 8.89 7.72 Wichita, Kans. (III) 8.11 7.11 7.66 9.07 
Louisville, Ky. (111) 9.47 9.68 9.34 8.63 
Norfolk, Va. (111) 6.91 5.38 6.96 _ Mountain 8.50 7.47 8.84 8.26 
Washington, D.C. (II) 9.45 9.05 974 9.89 Denver, Colo. (II) 9.02 7.50 9.88 9.04 
Phoenix, Ariz. (11) 8.50 6.52 9.04 6.81 
Southeast 7.16 7.10 7.12 7.71 Salt Lake City, Utah (IV) 7.94 8.86 7.85 8.00 
Atlanta, Ga. (III) 7.84 7.70 7.76 8.77 
Chattanooga, Tenn. (IV) 6.57 6.74 6.25 6.93 Pacific 9.62 8.97 9.95 10.64 
Jacksonville, Fla. (11) 5.52 5.52 — Fremont, Calif. (IV) 9.43 9.35 — 10.60 
Memphis, Tenn. (II) 8.04 7.79 8.17 — Fresno, Calif. (1V) 9.09 8.20 9.51 10.02 
Miami, Fla. (111) 6.75 6.75 Honolulu, Hawaii (III) 9.35 7.29 11.10 9.13 





St. Petersburg, Fla. (1V) 5.10 5.10 - - Los Angeles, Calif. (1) 9.80 8.71 10.48 10.74 
Portland, Oreg. (111) 9.27 9.05 _ 10.64 
Southwest 7.29 6.96 7.51 7.27 Sacramento, Calif. (III) 10.05 9.83 9.96 10.72 
Dallas, Tex. (11) 7.01 5.73 7.62 9.54 San Diego, Calif. (11) 9.63 8.63 9.97 10.30 
Forth Worth, Tex. (III) 6.53 6.21 6.52 7.06 San Francisco, Calif. (11) 9.97 8.97 10.32 10.60 
Houston, Tex. (1) 8.14 8.12 8.12 8.94 Santa Ana, Calif. (IV) 7.64 7.64 — — 
New Orleans, La. (II) 6.25 6.25 — — Seattle, Wash. (II) 9.90 8.89 10.36 11.06 
San Antonio, Tex. (Il) 6.72 5.73 7.10 4.85 Spokane, Wash. (1V) 8.39 7.63 8.84 _ 


Nashville-Davison, Tenn. (III) . 6.76 6.40 6.73 7.12 Long Beach, Calif. (111) 9.14 7.42 9.46 



































'See table 10, footnote |, for definitions of regions. Population size is shown in parentheses as follows: Group | = 1,000,000 or more; Group II = 500,000 io 
1,000,000; Group III = 250,000 to 500,000; and Group IV = 100,000 to 250,000. 


?The average in the book and job tabulation includes rates for semiskilled bindery workers and press assistants and feeders as well as the highly skilled 


journeymen composing room and pressroom workers. and others. The number of semiskilled workers organized in a city may influence the average for the 
city 


Note: Dash indicates no data reported. 





STATISTICAL SERIES 


Table S-1.—U.S. Exports of Books, Periodicals, Other Printed Matter, and Printing Plates, January-March 1980 





January- Percent change 
Description and Schedule B Number March from January- 


1980 March 1979 





Grand total $272,544,803 +18.9 


Printing plates and cylinders (6683510) 2,080,873 +27.7 
Printed matter, total 270,463,930 +18.8 
Registers, account books, exercise books, note books, order books, diaries (2565920) 1,238,481 +63.5 
Manifold business forms (2565940) 1,086,553 +§2.9 
Albums and scrapbooks, including record, photograph and stamp (2566000) 1,126,148 +30.8 
Loose leaf binders (2566320) 595,771 -18.5 
Paper or paperboard labels, printed (2566620) 4,616,928 +36.5 
Catalogs (2703085) 3,873,746 +33.2 
Directories (2703095) 615,959 -39.7 
Posters, commercial, except tourist (2707200) 1,352,999 +24 
Tourist literature and posters (2707300) 712,737 +43.9 
Advertising printed matter (2707400) 6,771,226 +20.3 
Newspapers, unbound, single-issue (2707600) 2,098,622 +38.4 
Newspapers, bound, multiple-issue (2707820) 180,149 -35.7 
Periodicals, bound, multiple-issue (2707840) 19,780,476 +10.8 
Periodicals, business and professional (2708220) 1,301,538 
Periodicals, other than business and professional (2708240) 59,839,904 
Music, books (2731020) 1,636,932 
Music sheets (2731040) 232,085 
Maps, charts, atlases, globes (2733200) 3,378,558 
Decaicomanias and pressure sensitives (2736000) 2,926,978 
Picture postcards (2738500) 67,835 
Greeting cards (2740100) 1,925,584 
Calendars, paper (2743000) 355,349 
Printed matter, n.s.p.f. (2749540) 23,740,244 
Playing cards (7342500) 1,925,214 


Books, total 120,127,462 


Bibies, Testaments, and other religious books (2703020) 7,279,335 
Dictionaries and thesauruses (2703040) 1,194,737 
Encyclopedias (2703060) 10,307,547 
Textbooks (2703070) 19,035,288 
Technical, scientific, and professional books (2703080) 13,669,708 
Books, n.s.p.f. (2704000) 67,067,276 
Children's picture and painting books (7375200) 1,573,571 











Note: Data do not include individual shipments vaiued under $500, and low-valued exports by mail 
n.s.p.f—Not specially provided for 
Source: U.S. Department of Commerce, Bureau of the Census 





PRINTING AND PUBLISHING 


Table S-2.—U.S. Exports of Books, Periodicals, Other Printed Matter, and Printing Plates, by Principal Markets, 
January-March 1980 





January- Percent change January- Percent change 
Principal markets March from January- Principal markets March from January- 
1980 March 1979 1980 March 1979 





Australia $17,826,353 | eee $8,137,696 +475 
Belgium-Luxembourg 1,439,411 - 3.3 Netherlands ...... ae : 6,781,362 +27.4 
Brazil 5,079,231 +105.9 || New Zealand. ..... ; 3,318,554 + 1.2 
Canada 118,320,169 +14.2 Nigeria ..... ; : 1,142,306 +40 
Colombia 1,726,257 +31.0 Panama .. ioe 1,305,887 +11.6 
Denmark 1,163,991 +33.8 || Peru et aes ; 741,033 +98.7 
Dominican Republic 964,130 +13.0 || Philippines .... 2,539,101 +15.6 
France 4,568,087 t Republic of South Africa 2,565,302 +29.1 
Hong Kong 1,762,352 ; Saudi Arabia . 4,039,663 +42.8 
india 1,165,072 . Singapore. . 2,472,203 +15.3 
indonesia 252,201 Spain...... 797,903 -24.8 
iran 523,993 Sweden 4 2,022,278 +22.3 
ireland 1,221,342 Switzerland ; 2,049,271 +24.5 
Italy 2,724,888 United Kingdom 30,575,902 +43.4 
Jamaica 465,173 . Venezuela. . ; 5,855,368 +89 
Japan 10,905,693 West Germany 7,576,161 +39.5 























Note: Data do not include individual shipments valued under $500, and low-vaiued exports by mail 
Source: U.S. Department of Commerce, Bureau of the Census 
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January-March 1980 


Table S-3.—-U.S. Imports of Books, Periodicals, Other Printed Matter, and Printing Plates, 





Description and TSUSA Number 


January- 
March 
1980 


Percent change 
from January- 
March 1979 





Grand total 


Printing plates and cuts (all processes) (6683800) . 


Printed matter, total 


Diaries, notebooks, and address books (2565600) 


$135,124,732 


369,523 


134,755,209 
2,010,018 


+22.0 


+30.7 


+21.9 
+21.6 


Other biankbooks (2565800) 
Albums (autograph, photograph, record, stamp) (2566000). 
Newspapers (2705500) 
Periodicals (2706300) . 
Tourist literature about places outside the vu. Ss '(2707000) 
Printed catalogs offering U.S. products (2704500, 2705000). : 
Catalogs, price lists, and trade notices of foreign businesses (2708500) . 
Music in books or sheets (2731000) 
Globes (2733000) 
Maps, charts and atlases (2733500) 
Decaicomanias in ceramic colors (2736500, 2737000) 
Other decaicomanias (2737500, 2738000) 
Postcards (2738500-2739500) 
Greeting cards and social and gift cards, with words (2740500) 
Other greeting cards and social and gift cards (274000). . 
Calendars of paper (2741000-2742000) 
Labels, flaps, and bands (2742300-2743500) 
Pictorial matter, lithographed (2746040, 2746500) 
Pictorial matter, nonlithographed (2747040) 
Posters (2746020, 2747020, 2747520) 
Printed matter, n.s.p.f., suitable for use in book production (2747300) 
Other printed matter (2700500-2701500, 2747560-2748500, 2749040) 
Manifold business forms (2747540, 2749020) 
Playing cards (7342500) 
Books, total 


148,417 
4,318,459 
7,001 865 

16,946,319 
2,432,608 

664,589 
3,706,573 

540,962 

141,452 
1,632,105 
1,620,294 
4,051,581 

470,117 
1,513,890 

46,849 

976,548 
1,182,246 
1,145,904 
3,588,870 
1,213,345 


70, 710, 557 
1,899,933 
6,649,399 
1,011,208 

59,459,288 
1,690,729 


Bibles and prayer books (2702520) 

Books, foreign language (2702540) 

Other books, n.s.p.f., wholly or in part the work of an author who isa U S. National or : domiciliary (2702560) 
Other books (2702580) . 

Toy books and coloring books (7375200) 











Note: Data do not include individual shipments valued under $250, and low-valued nondutiable imports by mail. 
n.s.p.f—Not especially provided for 
Source: U.S. Department of Commerce, Bureau of the Census. 


Table S-4.—U.S. imports of Books, Periodicals, Other Printed Matter, and Printing Plates by Principal Suppliers, 
January-March 1980 





January- Percent change January- 
Principal suppliers March from January- Principal suppliers March 
1980 March 1979 1980 


Percent change 
from January- 
March 1979 





Austria $457,962 +44.2 Japan. 

Belgium-Luxembourg 1,437,437 + 8.2 Korea, Republic of. 
Canada 29,672,736 +50.7 |] Mexico 3,813,513 +28.6 
China (Taiwan) : 1,778,593 +36.4 || Netherlands ; : ‘ 3,134,021 -14.7 
Colombia 621,314 -60.3 |} Singapore... - 662,378 +26.5 
Denmark 732,671 +34.2 || Spain.. 5,072,612 +13.6 
France 4,500,258 +56.0 || Sweden..... es! Eee mcs 757,738 +66 
Hong Kong 4,954,781 +42.3 || Switzerland ...... 2,600,116 +62 
Israel a ; 1,231,019 +57.7 l| United Kingdom 37,102,424 +31.2 
Italy. . . , ‘ eer 8,437,488 +14.6 || West Germany 9,146,590 +71 


$12,411,389 +05 
2,542,012 44.7 




















Note: Data do not include individual shipments valued under $250, and low-valued nondutiable imports by mail. 
Source: U.S. Department of Commerce, Bureau of the Census. 





PRINTING AND PUBLISHING 


Table S-5.—Selected U.S. General Business Indicators, Annual Average 1978 and 1979-80, by Quarters 





a) First quarter Second quarter Third quarter Fourth quarter Annual 


1980? | 1979 | 1980] 1979 1980 | 1979 | 1980] 1979° — 


Economic indicators ( 








Gross national product i$...) 2,616.1 [2,292.1 2,329.2 2,396.5 2,456.9 | 2,127.6 
National income ... | 2,013.4 11,869.0 1,897.9 1,941.9 1,990.4 | 1,724.3 
Compensation of employees ... | 1654.6 |1,411.2 1,439.7 1,471.8 1,513.2 | 1,304.5 

Wages and salaries ... | 1,303.0 1|1,189.4 1,211.5 1,237.0 1,270.7 | 1,103.5 

Supplements to wages and salaries oh 251.6 221.8 228.2 234.0 242.5 20.10 
Personal income ... | 2,057.2 }|1,852.6 1,892.5 1,946.2 2,005.0 | 1,717.4 
Disposable persona! income ... | 1,736.2 1,572.2 1,601.7 1,640.0 1,683.1 | 1,458.4 
Personal savings e 64.2 79.2 85.9 70.3 59.7 72.0 
Personal consumption expenditures ... | 1,628.7 11,445.2 .a.\ | 1,475.9 .a.\ | 1,528.6 na 1,580.4 |1,350.8 





PURCHASING POWER OF THE DOLLAR 
As measured by 
Wholesale prices _ 482 471 442 514 
Consumer prices e 483 467 440 .512 


Industrial production index (FRB) © 
A’ manufacturing 1967 = 100 160.8 151.6 155.3 153.4 152.7 146.8 





























Note: ° - Revised P . Preliminary n.a.—not available. 8—Survey of Current Business, Bureau of Economic Analysis. Data are seasonally 
adjusted at annual rates D _ Federal Reserve Board. Data are without seasonal adjustment. 


Table S-6.—Selected U.S. Paper Statistics, Annual Average 1978, and 1979-80, by Quarters 





First quarter Second quarter Third quarter Fourth quarter 





Economic indicators 
1980P 1979 ° 1980 | 1979° 1980 | 1979" | 1980 1979 





PRICES 

Newsprint 
Used by publisher ? 
Publishers inventory 
Price, rolls, contract (BLS) 


PAPER PRODUCTION, CONSUMPTION, INVENTORY AND 


PAPER 
Production b 
Groundwood, uncoated 
Publication and printing 303,812] 365,991 371,070 351,802 384,246 |*1,354,471 
Coated, printing and converting 
Coated, one side ; 132,520] 132,423 132,116 122,008 117,895} *476,775 
Coated, two sides 1,087,76711 009,245 ’ 1,015,270 1,056,260 ’ 1,081,788 | *4,036,438 
Book, uncoated 
Publication and printing ..| 613,953] 541,386 594,406 568,473 587,018 | *2,199,277 
Writing 
Chemical wood pulp 940,097} 900,277 863,648 866,587 875,950 |*3,588,672 
Producer price index (BLS) 
Coated printing, #3 Dec. 1973 = 100 175.8 165.1 168.6 169.6 174.1 153.9 
Coated printing #5 Dec. 1973 = 100 209.5 188.1 191.2 193.4 205.3 179.5 
Book, #3 uncoated offset 232.7 205.4 212.1 214.3 234.5 188.3 
Unwatermarked bond, #4 195.9 175.2 181.1 182.4 189.7 164.7 
Watermarked bond, #1 145.3 132.5 136.5 137.7 142.8 125.3 
Form bond, 12 Ibs 201.9} 177.9 187.2 | 187.6 198.5 165.3 









































Form bond, 15 Ibs 136.6 120.0 124.9 126.7 132.9 110.9 
Bond, 25% cotton fiber 223.1 196.1 199.1 206.1 213.5 187.3 


Note: * Revised P Preliminary Nn.a.—not available *Cumulative 8 American Newspaper Publishers’ Association; approximately 75% of total 
newsprint used. Consumption data are three months totals b Bureau of the Census are three months totals. Exports generally equal imports, production usually 
equivalent to consumption 



































SUMMER 1980 


Table S-7.—Selected U.S. Printing and Publishing industries Statistics, Annual Average 1978, and 1979-80, by Quarters 





First quarter Second quarter Third quarter Fourth quarter Annual 


average 
1980? 1979 1980 1979 1980 1979 1980 1979° 1978 





Economic indicators 





PRINTING AND PUBLISHING INDUSTRIES (SIC 27) 
Production index (FRB). 
Corporate sales”....... 
Corporate net profits:° 
Before taxes 


137.5 131.5 
16,144 "53,716 


1,622 *5,719 
After taxes . 885 *3.311 


Percent of sales _— ¥ 5.5 6.2 
Ailemployees®............. Uree ,225. 1,264.3 1,193.1 
Production workers...... eee | Te “$: ; ; 716.4 672.3 
Average weekly earnings. eres Fe Sala j 268.63 244.40 
Average hourly earnings. ; pada eedesid ae . C 7.10 6.50 
Average weekly hours SRE Ae 37.8 37.6 


NEWSPAPERS (SIC 271) 
Advertising Expenditures (64 cities)? ; ; : "6,665.8 
Allemployees.......... , eer : F 407.4 
Production workers... ° 165.2 
Average weekly earnings 
Average hourly earnings 
Average weekly hours 


PERIODICALS (SIC 272) 
Advertising cost, total® 
All employees 
Production workers 
Average weekly earnings 
Average hourly earnings 
Average weekly hours 

















BOOK PUBLISHING (SIC 2731) 
All employees. . 
Production workers 
Average weekly earnings 
Average hourly earnings 
Average weekly hours 








BOOK PRINTING (SIC 2732) 
All employees 
Production workers 
Average weekly earnings 
Average hourly earnings 
Average weekly hours 


MISCELLANEOUS PUBLISHING (SIC 274) 
All employees ... thous .. 
Production workers. , . do 
Average weekly earnings $.. 
Average hourly earnings ; $ 
Average weekly hours 




















COMMERCIAL PRINTING (SIC 275) 
All employees... 
Production workers. . . 
Average weekly earnings 
Average hourly earnings 
Average weekly hours 


COMM. PRTG., EXC. LITHO (SIC 2751) 
All employees ame : 
Production workers. ... 
Average weekly earnings 
Average hourly earnings .. 
Average weekly hours.... 



































See footnotes at end of table 





UNITED STATES 
GOVERNMENT PRINTING OFFICE 
DIVISION OF PUBLIC DOCUMENTS 
WASHINGTON, D.C. 20402 


OFFICIAL BUSINESS 


PENALTY FOR PRIVATE USE, 6300 


POSTAGE AND FEES PAID 
U.S. DEPARTMENT OF COMMERCE 
COM-206 
SPECIAL FOURTH CLASS 
RATE BOOK 








CIRP 


UNIVER ISTY MICKUFILMS 


UNI VE 3990UUI1 SSUULODNOR 





SERIALS PRUCCSSING 
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Table S-7.—Selected U.S. Printing and Publishing industries Statistics, Annual Average 1978, and 1979-80, by Quarters—Contd. 





First quarter 


Second quarter 


Third quarter Fourth quarter Annual 





Economic indicators 


1980” 1979 


1980 


1979 


average 


1980 1979 1980 1979" | 1978 





SOMM. PRTG., LITHO (SIC 2752) 
All employees 
Production workers 
Average weekly earnings 
Average hourly earnings 
Average week!- hours 


MANIFOLD BUSINESS FORMS (SIC 2761) 

All employees thous 
Production workers do 
Average weekly earnings $ 
Average hourly earnings $ 

Average weekly hours 


BOOKBINDING AND RELATED INDUSTRIES (SIC 278) 
All employees thous 
Production workers do 
Average weekly earnings $ 
Average hourly earnings $ 
Average weekly hours 


62.3 
51.5 
202.85 
5.23 
38.8 


PRINTING TRADE SERVICES (SIC 279) 
All employees 
Production workers 
Average weekly earnings 358.98 
Average hourly earnings 9.42 
Average weekly hours 38.1 


41.5 
30.9 


40.5 
29.6 
335.60 
8.87 
37.8 














214.6 
157.3 
277.13 
7.23 
38.3 





222.6 
164.6 
295.90 
7.37 
38.8 


217.0 
160.0 
293.45 
7.46 
39.3 


49.8 
35.3 
290.22 
6.90 
42.0 


48.9 
34.6 
276.66 
6.75 
41.0 


66.2 
55.1 
213.69 
5.46 
39.1 


50.3 
194.28 
4.98 
39.0 


40.5 
30.0 
344.12 
9.02 
38.1 


41.0 
30.3 
352.56 
9.11 
38.7 


40.0 
29.2 
321.99 
8.42 
38.2 




















Note: ‘Revised Preliminary n.a.—not available 
Financia! Report, Federal Trade Commission 


*Cumulative 


4 Media Records, Inc. Data are three months total 


®=RB—F ederal Reserve Board Data are without seasonal adjustment 
Employment and earnings data from U.S. Department of Labor, Bureau of Labor Statistics (BLS). Data reflect 


© Quarterly 


© Publishers’ Information Bureau, Inc. Data are three months totals 
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